lakoff don t think of an elephant

Lakoff Don't Think of an Elephant: Unlocking the Power of Framing in Communication

lakoff don t think of an elephant is more than just an intriguing phrase—it's the title of a
groundbreaking book by cognitive linguist George Lakoff that has reshaped how we understand
political communication and framing. The phrase itself is a clever example of how the human mind
processes language and images, illustrating a cognitive phenomenon that plays a crucial role in
persuasion and messaging. If you've ever wondered why certain words or phrases stick in your mind,
or why political debates often feel like battles over meaning rather than facts, Lakoff's work offers
eye-opening insights.

In this article, we'll delve into the core ideas behind "Lakoff Don't Think of an Elephant," explore the
concept of framing, and understand how language shapes thought in politics and everyday
communication. Whether you're a student of linguistics, a political enthusiast, or just curious about
the power of words, this exploration will help you appreciate the subtle dynamics at play in every
conversation.

What Is "Lakoff Don't Think of an Elephant" About?

At its heart, "Don't Think of an Elephant!" is a book by George Lakoff that examines how language
influences political thought. Lakoff argues that political debates are not just about facts or policies but
about the frames—the mental structures—that shape how people interpret those facts. The title itself
is a demonstration of framing: when you hear "Don't think of an elephant," your mind immediately
conjures up the image of an elephant, despite the instruction not to.

The Concept of Framing Explained

Framing is the idea that the way information is presented (the "frame") affects people's perception
and interpretation. Frames are mental structures that shape our understanding of the world. For
example, calling a tax a "death tax" invokes a very different emotional response than calling it an
"inheritance tax," even though both refer to the same concept.

Lakoff contends that conservatives and liberals use different frames to communicate their values and
beliefs. Conservatives often use frames based on family discipline and authority, while progressives
lean toward frames emphasizing nurturance and social justice. Understanding these frames helps
explain why political debates often talk past each other—because the participants are operating from
different mental frameworks.

Why the Phrase "Don't Think of an Elephant" Is So
Powerful

The phrase "Don't think of an elephant" is a clever linguistic trick that reveals how the brain processes



negation. When you tell someone not to think of something, the very act of mentioning it causes the
brain to picture it. This paradox highlights how difficult it is to use negative language
effectively—because the negative focus often strengthens the image you're trying to avoid.

This insight is particularly relevant in politics and persuasion. For example, when a political campaign

says, "Don't vote for Candidate X," they inadvertently reinforce the image of Candidate X in voters'
minds. Lakoff argues that focusing on positive framing—what you want people to think—works better.

Examples of Framing in Politics and Media

To see Lakoff's ideas in action, consider how different political sides frame the same issue:
e Climate Change: Some frame it as an urgent environmental crisis requiring collective action,
while others frame it as an economic burden or a hoax.

* Welfare: Often framed as "helping the needy" by progressives, but portrayed as "handouts"
encouraging dependency by conservatives.

e Gun Control: Advocates frame it as "protecting children and communities," while opponents
frame it as "defending freedom and rights."

These frames activate different values and emotions in the audience, shaping opinions and votes.

How to Use Lakoff's Framing Insights in Everyday
Communication

Understanding the power of framing isn't just for politicians or advertisers; it has practical applications
in daily life. Whether you're trying to persuade a friend, negotiate at work, or write compelling
content, framing can help you communicate more effectively.

Tips for Effective Framing

1. Focus on What You Want People to Think: Instead of repeating the negative, emphasize
the positive message you want to convey.

2. Know Your Audience's Values: Frame your message in a way that resonates with their core
beliefs and emotions.

3. Use Simple, Vivid Language: Metaphors and stories create mental images that stick better
than abstract arguments.



4. Avoid Negations: Phrases like "Don't do this" often backfire. Instead, say "Do this" with clarity.

By applying these strategies, your communication becomes more persuasive and impactful.

Framing Beyond Politics: Marketing and Personal
Relationships

Framing is not limited to political discourse. In marketing, brands frame products to align with
consumers’ desires and identities. For instance, a car ad may frame a vehicle as "the ultimate family
protector" or "the symbol of freedom," tapping into different emotional frames.

In personal relationships, the way you frame feedback or requests can influence how they're received.
Saying, "l appreciate when you help me with chores" frames the behavior positively, encouraging
repetition, whereas, "You never help with chores" triggers defensiveness.

The Science Behind Lakoff's Ideas: Cognitive
Linguistics and Neuroscience

Lakoff's work is deeply rooted in cognitive linguistics, which studies how language reflects the mental
processes of the brain. Research in neuroscience supports the idea that language activates neural
patterns associated with the concepts being described.

When you hear "elephant," areas of your brain related to visual and sensory processing activate,
making the image vivid. Negations, however, are processed differently and often less effectively,
which is why "Don't think of an elephant" paradoxically makes you do just that.

This understanding helps explain why framing is such a powerful tool: it's tapping into the way our
brains are wired to build meaning.

Implications for Education and Media Literacy

Being aware of framing can also enhance critical thinking and media literacy. Recognizing the frames
behind news stories or political ads allows individuals to identify bias and understand the underlying
values being promoted.

Educators can use Lakoff's theories to teach students how to analyze language critically and craft
their own messages more thoughtfully.



Challenges and Critiques of Lakoff's Framing Theory

While Lakoff’s framing theory has been influential, it's not without criticism. Some argue that it
overemphasizes language and neglects economic or structural factors influencing politics. Others
suggest that not all political disagreements can be reduced to differences in framing.

Moreover, framing can sometimes oversimplify complex issues, leading to polarization when groups
become entrenched in their frames. Nevertheless, Lakoff's work remains a valuable lens for
understanding communication dynamics.

Exploring these critiques encourages a more nuanced approach to framing, combining language
awareness with broader social and political context.

Lakoff's "Don't Think of an Elephant!" offers a fascinating window into the power of language and
mental imagery in shaping how we understand the world. By appreciating the subtle art of framing,
we can become more mindful communicators, better equipped to navigate political discourse, media
messages, and everyday conversations with clarity and empathy. Next time you hear a phrase
designed to persuade, remember the elephant you can't help but picture—and consider the frames
behind the words.

Frequently Asked Questions

What is the main argument of George Lakoff's book 'Don't
Think of an Elephant'?

The main argument of George Lakoff's book 'Don't Think of an Elephant' is that political framing
shapes how people perceive issues, and conservatives have been more effective in framing political
debates. Lakoff emphasizes the importance of using language strategically to influence public
opinion.

Why does George Lakoff say 'Don't think of an elephant'?

George Lakoff uses the phrase 'Don't think of an elephant' to illustrate how the human brain struggles
to ignore certain images when they are mentioned. When someone says 'Don't think of an elephant,’
you immediately picture an elephant, demonstrating how framing can inadvertently reinforce the very
idea you want to avoid.

How does Lakoff explain the role of metaphors in political
language in 'Don't Think of an Elephant'?

Lakoff explains that metaphors are crucial in political language because they frame complex ideas in
ways that resonate emotionally with people. For example, conservatives often use the 'strict father'
metaphor to frame morality and government, influencing how policies are perceived.



What practical advice does 'Don't Think of an Elephant’ offer
to progressives and liberals?

'‘Don't Think of an Elephant' advises progressives and liberals to develop their own effective frames
and language, rather than reacting to conservative frames. Lakoff encourages them to communicate
their values clearly and consistently to shift public discourse.

How has 'Don't Think of an Elephant' influenced political
communication strategies?

The book has influenced political communication by highlighting the power of framing and language
in shaping public opinion. Activists, politicians, and campaigners have used Lakoff's insights to craft
messages that connect with voters' values and emotions more effectively.

What examples does Lakoff use in 'Don't Think of an Elephant’
to illustrate framing techniques?

Lakoff uses examples such as the framing of 'tax relief' versus 'tax burden,' and how conservatives
frame government as a 'strict father' while liberals often see it as a 'nurturing parent.' These
examples demonstrate how word choice influences perception and political debate.

Additional Resources
Lakoff Don’t Think of an Elephant: Decoding Political Language and Framing

lakoff don t think of an elephant is more than just a phrase—it is the title of a seminal work by
cognitive linguist George Lakoff that explores how language shapes political thought and public
discourse. Since its publication, "Don’t Think of an Elephant!" has become a cornerstone in
understanding the power of framing in politics, media, and communication. This article delves into the
core ideas presented by Lakoff, their relevance in today’s political landscape, and the implications for
communicators seeking to influence public opinion.

Understanding the Core Premise of Lakoff’s Work

At its heart, "Don’t Think of an Elephant!" focuses on the concept of framing—how the choice of words
and metaphors can influence the way people perceive issues. Lakoff argues that when politicians and
media use particular frames, they activate specific mental models in the audience’s minds. These
mental models then guide how individuals interpret information, form opinions, and ultimately make
decisions.

The title itself is a linguistic experiment. When someone says, “Don’t think of an elephant,” the very
act of negation forces the listener to imagine an elephant. This ironic twist highlights how difficult it is
to suppress certain images or ideas once they are suggested, demonstrating the power of language
to shape cognition. Through this, Lakoff underscores a critical insight: simply telling people what not
to think about is not effective communication. Instead, framing should be deliberate and proactive.



Framing and Political Communication

George Lakoff's analysis is particularly influential in political communication. He examines how
conservatives and liberals use different frames to shape public debate. According to Lakoff,
conservatives have historically been more adept at framing issues in ways that resonate with their
core values, such as family, authority, and responsibility. Liberals, on the other hand, often struggle to
frame their messages effectively, which can lead to their ideas being misunderstood or marginalized.

The Moral Politics Framework

A foundational element of Lakoff’s theory is the “Moral Politics” framework, which categorizes political
ideologies as distinct moral worldviews. He identifies two primary models:

e Strict Father Model: Associated with conservative values, emphasizing discipline, self-
reliance, and authority.

¢ Nurturant Parent Model: Linked to progressive values, focusing on empathy, nurturance, and
community support.

Lakoff posits that these deep-seated moral frameworks shape how people interpret policies and
political rhetoric. For instance, when conservatives discuss welfare programs, they may frame them
as enabling dependency, while liberals may frame the same programs as essential support for
vulnerable populations.

The Impact of Framing on Public Opinion and Media

The influence of framing extends beyond political speeches into media coverage and public discourse.
Media outlets often adopt frames that reflect their ideological leanings, subtly influencing audience
perceptions. Lakoff's insights reveal why certain phrases gain traction and become “talking points”
while others fail to resonate.

Examples of Effective and Ineffective Frames

Examining real-world examples helps clarify the practical application of Lakoff’s theories:

* “Tax Relief” vs. “Taxation”: The phrase “tax relief” frames taxes as an affliction or burden,
positioning government as an oppressive force. This resonates with the conservative “Strict
Father” model. Conversely, framing taxes as necessary contributions for societal well-being
aligns with the “Nurturant Parent” model but often lacks the visceral punch of “tax relief.”



e “Climate Change” vs. “Global Warming”: The shift from “global warming” to “climate
change” demonstrates framing’s subtlety. “Global warming” conjures images of heat and
danger, while “climate change” sounds neutral or ambiguous, affecting public urgency and
policy support.

Strategic Communication: Lessons from Lakoff’'s
Theory

For political strategists, activists, and communicators, Lakoff’'s "Don’t Think of an Elephant!" offers
actionable insights.

Building Frames That Resonate

Rather than reacting to opponents’ frames or negating undesirable messages, Lakoff suggests
crafting proactive frames that align with the target audience’s values. This involves:
1. Identifying Core Values: Understand the underlying moral worldview of the audience.

2. Using Metaphors and Narratives: Employ language that evokes vivid mental images
consistent with those values.

3. Repetition and Consistency: Reinforce frames through consistent messaging across
channels.

Challenges and Criticisms

While Lakoff’'s framing theory has been widely influential, it is not without critique. Some scholars
argue that overemphasis on language oversimplifies complex political dynamics and reduces agency
to subconscious reactions. Others caution that framing techniques can be manipulative, undermining
transparent and rational discourse.

Moreover, the rapidly changing media landscape—with social media platforms and fragmented
audiences—poses new challenges for framing strategies. Messages can be distorted, ignored, or
counter-framed with greater speed and diversity than ever before.

The Enduring Relevance of Lakoff's Insights

Despite these challenges, the principles laid out in "Don’t Think of an Elephant!" remain vital for



understanding modern political communication. In an era marked by polarization and information
overload, recognizing how frames operate enables citizens to critically evaluate messages and resist
subtle persuasion tactics.

Furthermore, Lakoff's work has transcended politics, influencing marketing, education, and conflict
resolution by illustrating how framing shapes human thought and behavior across contexts.

The phrase "lakoff don t think of an elephant" continues to symbolize the importance of mindful
language use. It reminds communicators that the battle for hearts and minds is not just about facts
but about the stories and frames that give those facts meaning.

As political actors and media evolve, the insights from Lakoff’s research serve as a foundation for
crafting messages that are not only heard but deeply understood. This ensures that public discourse
moves beyond surface-level debates into more meaningful engagement with values and ideas.
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lakoff don t think of an elephant: The ALL NEW Don't Think of an Elephant! George Lakoff,
2014-09-16 “[Lakoff is] the father of framing.”—The New York Times “An indispensable tool for
progressives—packed with new thinking on framing issues that are hotly debated right
now.”—]Jennifer M. Granholm, former governor of Michigan Ten years after writing the definitive,
international bestselling book on political debate and messaging, George Lakoff returns with new
strategies about how to frame today’s essential issues. Called the “father of framing” by The New
York Times, Lakoff explains how framing is about ideas—ideas that come before policy, ideas that
make sense of facts, ideas that are proactive not reactive, positive not negative, ideas that need to
be communicated out loud every day in public. The ALL NEW Don’t Think of an Elephant! picks up
where the original book left off—delving deeper into how framing works, how framing has evolved in
the past decade, how to speak to people who harbor elements of both progressive and conservative
worldviews, how to counter propaganda and slogans, and more. In this updated and expanded
edition, Lakoff, urges progressives to go beyond the typical laundry list of facts, policies, and
programs and present a clear moral vision to the country—one that is traditionally American and can
become a guidepost for developing compassionate, effective policy that upholds citizens’ well-being
and freedom.

lakoff don t think of an elephant: Summary: Don't Think of an Elephant! BusinessNews
Publishing,, 2017-01-30 The must-read summary of George Lakoff’s book: “Don’t Think of an
Elephant!: Know Your Values and Frame the Debate”. This complete summary of “Don’t Think of an
Elephant!” by George Lakoff, an influential cognitive linguist, reveals the way conservatives think
and how to counter their arguments. In his book, the author explains in detail how conservatives
have framed the debate and provides examples of how to reframe it by knowing your values and
identity. Lakoff has drawn from his years of experience to provide readers with this practical
political handbook on how to finally win the debate. Added-value of this summary: * Save time
Understand how political discourse and debate work in the context of US elections ¢ Expand your
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knowledge of American politics and democracy To learn more, read “Don’t Think of an Elephant!”
and discover how American liberals can finally reframe the debate away from playing into the hands
of conservative interests.

lakoff don t think of an elephant: Don't Think of an Elephant! G. Lakoff, 2004-09-01 Offers a
handbook for understanding the key issues in the 2004 election and beyond, discussing how
progressives need to look at issues to counter conservative arguments.

lakoff don t think of an elephant: Don't Think Of An Elephant!/ How Democrats And
Progressives Can Win George Lakoff, 2005-01-30 Don't Think of an Elephant! is the definitive
handbook for understanding what happened in the 2004 election and communicating effectively
about key issues facing America today. Author George Lakoff has become a key advisor to the
Democratic party, helping them develop their message and frame the political debate. In this book
Lakoff explains how conservatives think, and how to counter their arguments. He outlines in detail
the traditional American values that progressives hold, but are often unable to articulate. Lakoff also
breaks down the ways in which conservatives have framed the issues, and provides examples of how
progressives can reframe the debate. Lakoff's years of research and work with environmental and
political leaders have been distilled into this essential guide, which shows progressives how to think
in terms of values instead of programs, and why people vote their values and identities, often against
their best interests. Don't Think of An Elephant! is the antidote to the last forty years of conservative
strategizing and the right wing's stranglehold on political dialogue in the United States. Read it, take
action--and help take America back. How Democrats and Progressives Can Win (DVD) features a
lively interview with George Lakoff, television news clips, and illustrative graphics, this is a must-see
media tool for everyone who wants to better understand and communicate the progressive agenda.
Includes How to Debate a Conservative, Know Your Values, and much more. Each DVD includes a
summary card of key points. Produced by Educate the Base, LLC.

lakoff don t think of an elephant: Summary: Don't Think of an Elephant! Businessnews
Publishing, 2017-01-30 The must-read summary of George Lakoff's book: Don't Think of an
Elephant!: Know Your Values and Frame the Debate. This complete summary of Don't Think of an
Elephant! by George Lakoff, an influential cognitive linguist, reveals the way conservatives think and
how to counter their arguments. In his book, the author explains in detail how conservatives have
framed the debate and provides examples of how to reframe it by knowing your values and identity.
Lakoff has drawn from his years of experience to provide readers with this practical political
handbook on how to finally win the debate. Added-value of this summary: - Save time - Understand
how political discourse and debate work in the context of US elections - Expand your knowledge of
American politics and democracy To learn more, read Don't Think of an Elephant! and discover how
American liberals can finally reframe the debate away from playing into the hands of conservative
interests.

lakoff don t think of an elephant: The Rhetoric of the Page Laurie Maguire, 2020-11-03
This wide-ranging and entertaining book explores blank space from incunabula to Google books.
Blanks are a paradox--simultaneously nothing and something, gesturing to what was once there or
might be there. They are also a creative opportunity for readers as well as writers: readers respond
to what is not there and writers come to anticipate that response. Thus, blank space develops
literary and ludic applications. Each chapter focuses on one typographical form of what is not there
on the page: physical gaps (Chapter One), marks of incompletion such as &c (Chapter Two), and the
asterisk as a stand-in for things that cannot be said (Chapter Three). By looking at the early-modern
page as a visual unit as well as a verbal unit, this volume shows how the relationship between
textual layout and textual content is as productive for writers as it is for readers. Mise-en-page
influences readers in the same way that rhetoric influences readers. It is thus possible to speak of
'the rhetoric of the page'.

lakoff don t think of an elephant: The Politics of Deceit Glenn Smith, 2004-07-21 A
compelling indictment of the Bush Administration's cynical, anti-democratic manipulation of the
media In this devastating analysis of American politics today, a former Democratic campaign advisor



pulls back the curtain on the pervasive political manipulation of the media-and reveals just how
fragile our democracy is. From political ads and talk shows to mainstream media reporting, Glenn
Smith shows how American political discourse is now dominated by carefully scripted images and
rhetoric-most of which benefit the Republicans and their corporate allies. The result is public apathy
toward politics-and a real threat to American freedom. To reclaim our nation, Smith argues, we must
revitalize politics at the grassroots level-and liberals must realize that religion and spirituality are
not antithetical to a progressive agenda. For anyone troubled by manipulative political advertising,
self-aggrandizing celebrity pundits, and the undiminished role of money in politics, this necessary
book lays out the full scope of the problem-and points the way toward solutions. Glenn Smith
(Austin, TX), a former journalist and political consultant, managed MoveOn.org's Defending
Democracy Campaign. He is currently managing DriveDemocracy.org, a spin-off of MoveOn, and a
consultant to the Rockridge Institute, a progressive think tank.

lakoff don t think of an elephant: We Are Not Users Eswaran Subrahmanian, Yoram Reich,
Sruthi Krishnan, 2024-10-29 A call to reclaim and rethink the field of designing as a liberal art
where diverse voices come together to shape the material world. We live in a material world of
designed artifacts, both digital and analog. We think of ourselves as users; the platforms, devices, or
objects provide a service that we can use. But is this really the case? We Are Not Users argues that
people cannot be reduced to the entity called “user”; we are not homogenous but diverse. That buzz
of dissonance that we hear reflects the difficulty of condensing our diversity into “one size fits all.”
This book proposes that a new understanding of design could resolve that dissonance, and issues a
call to reclaim and rethink the field of designing as a liberal art where diverse voices come together
to shape the material world. The authors envision designing as a dialogue, simultaneously about the
individual and the social—an act enriched by diversity of both disciplines and perspectives. The book
presents the building blocks of a language that can conceive designing in all its richness, with
relevance for both theory and practice. It introduces a theoretical model, terminology, examples, and
a framework for bringing together the social, cultural, and political aspects of designing. It will be
essential reading for design theorists and for designers in areas ranging from architecture to
software design and policymaking.

lakoff don t think of an elephant: What's So Wrong with Being Absolutely Right Judy ]J.
Johnson, 2009-12-02 After explaining the dangerous nature of dogmatic belief, psychologist Johnson
teaches strategies for dealing with dogmatic people and provides suggestions for minimizing the
harmful effects of dogmatism in educational, political, and social institutions.

lakoff don t think of an elephant: Counter-Narrative H.L. Goodall, Jr., 2012-03-15 Goodall
portrays a world caught up in the middle of a narrative arms race, where the message of the political
right has outflanked the message of the political left. It is a world where narratives used by the far
right inch ever closer to those employed by right-wing extremists in the Muslim world. Rather than
dismiss the use of political narratives as a shallow tactic of the opposition, Goodall promotes their
usefulness and outlines a number of ways that liberal academics can retake the public discourse
from the extremist opposition. This is an essential text for the aspiring public intellectual and will
appeal to students and scholars of qualitative methods, communications and media, and political
science alike.

lakoff don t think of an elephant: The Moral Metaphor System Ning Yu, 2022-06-27 This
book investigates moral metaphors in English and Chinese, applying conceptual metaphor theory to
a comparative study of the linguistic manifestation of the moral metaphor system rooted in the
domains of bodily and physical experience. Ning Yu sheds light on the metaphorical nature of moral
cognition and how it is systematically manifested in language, and explores the potential
commonalities that define moral cognition in general, as well as the differences that characterize
distinct cultures. The work investigates moral cognition at the cultural level as reflected in language,
based on linguistic evidence from both English and Chinese and, to a limited extent, multimodal
evidence from the corresponding cultures. The moral metaphor system is taken to consist of three
major subsystems, referred to as physical, visual, and spatial. These subsystems are clusters of



conceptual metaphors, whose source concepts are from domains of embodied experiences in the
physical world, and which are formulated in contrastive categories with bipolar values for the target
concepts of moral and immoral. The study is characterized by two keywords: system and
systematicity: The former refers to the fact that metaphors (conceptual and linguistic) are connected
within networks, and the latter to the need for those metaphors to be studied in such networks.

lakoff don t think of an elephant: Growing Gardens, Building Power Justin Sean Myers,
2022-10-14 Across the United States marginalized communities are organizing to address social,
economic, and environmental inequities through building community food systems rooted in the
principles of social justice. But how exactly are communities doing this work, why are residents
tackling these issues through food, what are their successes, and what barriers are they
encountering? This book dives into the heart of the food justice movement through an exploration of
East New York Farms! (ENYF!), one of the oldest food justice organizations in Brooklyn, and one
that emerged from a bottom-up asset-oriented development model. It details the food inequities the
community faces and what produced them, how and why residents mobilized to turn vacant land into
community gardens, and the struggles the organization has encountered as they worked to feed
residents through urban farms and farmers markets. This book also discusses how through the
politics of food justice, ENYF! has challenged the growth-oriented development politics of City Hall,
opposed the neoliberalization of food politics, navigated the funding constraints of philanthropy and
the welfare state, and opposed the entrance of a Walmart into their community. Through telling this
story, Growing Gardens, Building Power offers insights into how the food justice movement is
challenging the major structures and institutions that seek to curtail the transformative power of the
food justice movement and its efforts to build a more just and sustainable world.

lakoff don t think of an elephant: America the Fair Dan Meegan, 2019-04-15 What makes a
person liberal or conservative? Why does the Democratic Party scare off so many possible
supporters? When does our injustice trigger get pulled, and how can fairness overcome our human
need to look for a zero-sum outcome to our political battles? Tapping into a pop culture zeitgeist
linking Bugs Bunny, Taylor Swift, and John Belushi; through popular science and the human brain;
to our political predilections, arguments, and distrusts, Daniel Meegan suggests that fairness and
equality are key elements missing in today's society. Having crossed the border to take up residency
in Canada, Meegan, an American citizen, has seen first-hand how people enjoy as rights what
Americans view as privileges. Fascinated with this tension, he suggests in America the Fair that
American liberals are just missing the point. If progressives want to win the vote, they need to
change strategy completely and champion government benefits for everyone, not just those of lower
income. If everyone has access to inexpensive quality health care, open and extensive parental leave,
and free postsecondary education, then everyone will be happier and society will be fair. The Left
will also overcome an argument of the Right that successfully, though incongruously, appeals to the
middle- and upper-middle classes: that policies that help the economically disadvantaged are
inherently bad for others. Making society fair and equal, Meegan argues, would strengthen the
moral and political position of the Democratic Party and place it in a position to revive American
civic life. Fairness, he writes, should be selfishly enjoyed by everyone.

lakoff don t think of an elephant: Hidden Power Charles Derber, 2005-10-05 Derber shows
how the current regime has maintained power by intensifying the red/blue culture wars - supporting
religious extremists, exploiting terrorism fears, and manipulating the electoral process. And he
reveals our best hope for positive change: an alliance between the Democratic Party and another
source of hidden power - the grass roots progressive movements that have always been catalysts for
change.

lakoff don t think of an elephant: What The Academy Taught Us: Improving Schools from the
Bottom Up in a Top-Down Transformation Era Eric Kalenze, 2019-08-23 Early in the 2000s, a
high-school principal in Minnesota, Dr. Bob Perdaems, faced a complex challenge. The
demographics of his school were shifting, political tensions in the surrounding communities were
rising, and, thanks to the No Child Left Behind Act's new testing and accountability requirements,




his school's performance was soon to be scrutinized more intensely and more publicly than ever
before. While he had several visions of how his school could continuously improve through these
realities, however, he had no additional budget to bring his ideas to life.Undaunted, Dr. Bob set to
creating school improvements the best way he knew how--and that, of course, he could afford: he
prioritized his school's areas for growth, found teachers who would lend minds and hands, and
gathered them to look at the blueprints. What the Academy Taught Us is a book about the
collaborative school-improvement culture Dr. Bob created in his Minnesota high school: the
principles that initiated it, the collective effort that kept it running, and the lasting effects it had on
its teachers and students. The book also brilliantly explores how bottom-up approaches like Dr.
Bob's fare in the current era, which seeks to transform schools through more top-down and
'disruptive' means. Ultimately, What the Academy Taught Us offers today's educators a way forward.
While largely viewing the difficult work of school improvement through the prism of a single school,
it presents abundant recommendations about how schools everywhere can build effective and
continuous improvement from the bottom up.

lakoff don t think of an elephant: Framing Hijab in the European Mind Ghufran
Khir-Allah, 2021-05-24 This book compares how British and Spanish media have covered the French
ban on hijab wearing in public schools. Using interdisciplinary approaches ranging from social
psychology, semiology, cognitive linguistics and sociology, it seeks to explain how the hijab is
interpreted as a sign by the mainstream culture, and hijab-wearing Muslim sub-culture. Based on an
analysis of 108 articles published in the national newspaper from each context, this comparative
study operates on two levels: a micro-level analysis of within-culture variations between mainstream
culture and the hijab-wearing women; and a macro-level analysis of the cross-cultural variation
between the British context and the Spanish one. The result is a profound insight into how each
discourse reveals the different level of social integration of hijab-wearing women in these two
different contexts. The Analysis methodology combines between Critical Discourse Analysis CDA,
Conceptual Metaphor Theory CMT, and Cognitive Linguistics CL. The book introduces a novel
analysis methodology for social and linguistic sciences. It is the Cognitive Critical Discourse Analysis
methodology CCDA.

lakoff don t think of an elephant: Intertextuality in Practice Jessica Mason, 2019-09-23 The
books we’ve read, the films we’ve seen, the stories we’ve heard - and just as importantly the ones we
haven’t - form an integral part of our identity. Recognising a reference to a text can result in
feelings of pleasure, expertise and even smugness; being lost as to a reference’s possible
significance can lead to alienation from a text or conversation. Intertextuality in Practice offers
readers a cognitively-grounded framework for hands-on analysis of intertextuality, both in written
texts and spoken discourse. The book offers a historical overview of existing research, highlighting
that most of this work focuses on what intertextuality ‘is’ conceptually, rather than how it can be
identified, described and analysed. Drawing on research from literary criticism, neuroscience,
linguistics and sociology, this book proposes a cognitive stylistic approach, presenting the ‘narrative
interrelation framework’ as a way of operationalising the concept of intertextuality to enable close
practical analysis.
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shaping the current state of international law.

lakoff don t think of an elephant: Serving the Word Edward Sanders, Frank Dicken,
2015-07-07 This book and the essays contained within are dedicated to Dr. Chuck Sackett in
recognition of his thirty-two years of teaching at Lincoln Christian University. He currently serves as
Professor at Large but has held a variety of roles and titles during his thirty-two years there. These
essays are written by current colleagues and former students who have had the privilege of studying
hermeneutics, homiletics, and ministry with Dr. Sackett. Each essay covers a topic of scholarly or
contemporary interest in the fields of hermeneutics or homiletics. Hermeneutics and homiletics
remain topics of discussion in the academy and the church. These essays continue that discussion.




The essays overlap the two fields. Some essays focus heavily on hermeneutical issues with an eye
towards proclamation, while others start with homiletics and hermeneutical issues are echoed in the
background. The essays found in this book offer unique perspectives and approaches to
interpretation and preaching. Though homiletics and hermeneutics are the fields of the study, the
church remains the arena where the fruit of each discipline is observed most clearly, as Dr. Sackett
instructed his students throughout his years of teaching.

lakoff don t think of an elephant: Empathy in the Global World Carolyn Calloway-Thomas,
2010 Evidence of violence and hatred worldwide - from the bombing of the World Trade Center on
September 11, 2001 to the war in Iraq to the recent war between Israel and Hezbollah - call special
attention to the critical importance of empathy in human affairs. Only when we begin to understand
more fully the workings of empathy do we begin to be able to make sense of what happens to
humans on a global scale. In Empathy in a Global World, Carolyn Calloway-Thomas examines the
nature and zones of empathy, exploring how an understanding of empathy shapes global talk and
action. This text presents the foundations of empathy, the historical beginnings of empathy, and the
global practices of empathy, all with an eye toward understanding how and why this important
concept matters. This book explores how empathetic literacy is crucial in addressing intercultural
issues; how it is needed in decision making; how it is communicated via the media; and how it affects
global issues such as poverty and environmental diasters. Second, the book goes beyond existing
knowledge on empathy and extends into the realms of media, global class issues, the world of NGOs,
and natural disasters. As such, the book takes readers on a tour of empathys nature, uses, practices
and potentials in this manner. In this regard, the proposed book breaks new and compelling
ground.Third, in its scope, the book exploits the disciplines of communication, black studies,
education, history, cultural studies, media, philanthropy, psychology, religious studies, and sociology
to bring fresh insights into the discourse, dynamics, patterns, and practices of empathy.
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