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Purpose Vision Mission Values Henkel: Understanding the Core of a Global Leader

purpose vision mission values henkel form the foundation of one of the world’s most recognized
companies in the chemical and consumer goods industry. For anyone interested in corporate culture,
sustainable business practices, or simply understanding how a global corporation like Henkel steers
its operations and growth, exploring these elements offers valuable insight. Henkel’s approach to
purpose, vision, mission, and values not only drives its business strategies but also shapes its identity
and commitment to stakeholders worldwide.

The Essence Behind Henkel’s Purpose

At the heart of Henkel lies its purpose - a clear statement about why the company exists and how it
seeks to impact the world. Henkel’s purpose is more than just a business goal; it reflects a
commitment to creating sustainable value for customers, employees, and society. This purpose acts
as a guiding star, influencing decision-making processes from product innovation to corporate social
responsibility.

Henkel's purpose emphasizes making life better by delivering innovative solutions that meet
customer needs while respecting environmental and social standards. This approach aligns with
growing global expectations for companies to act responsibly and contribute positively to the
communities they serve.

Why Purpose Matters in Today’s Business Environment

In an era where consumers and investors increasingly prioritize sustainability and ethical practices, a
strong corporate purpose can differentiate a company. Henkel’s focus on purposeful innovation
resonates with modern values, helping it maintain trust and loyalty among its stakeholders. Purpose-
driven companies like Henkel tend to attract motivated employees, foster customer satisfaction, and
build long-term resilience in the marketplace.

Henkel’s Vision: Shaping the Future with Ambition

Henkel's vision encapsulates its aspirations for the future. It paints a picture of where the company
wants to be and how it aims to influence its industry. Henkel’s vision reflects ambition combined with
responsibility, aiming not just for growth but for leadership in sustainability and innovation.

Their vision inspires continuous progress and transformation, encouraging teams to think beyond
immediate business goals toward broader impacts. This visionary outlook ensures Henkel stays
adaptable and forward-thinking, essential traits in the fast-evolving sectors it operates in, such as
adhesives, beauty care, and laundry detergents.



Connecting Vision to Strategy

Henkel's vision isn’t a static statement; it actively informs strategic initiatives. From research and
development investments to global expansion plans, the vision serves as a compass. For example,
Henkel's drive to become a leader in sustainable solutions guides its push toward eco-friendly
products and processes, reflecting a strategic alignment with its long-term goals.

Mission: Henkel’s Commitment in Action

While purpose and vision provide the why and where, Henkel’'s mission focuses on the how. The
mission articulates the company’s commitment to creating value through innovation, quality, and
customer-centricity. It highlights Henkel’s dedication to operational excellence and responsible
business conduct.

By clearly defining its mission, Henkel ensures that every employee understands their role in
delivering on this promise. It fosters a culture of accountability and continuous improvement, where
innovation is geared toward practical, impactful outcomes.

The Role of Mission in Daily Operations

The mission translates abstract ideals into concrete activities. Whether it's developing cutting-edge
adhesives for industrial partners or launching hair care products that cater to diverse consumer
needs, Henkel’s mission guides efforts to exceed expectations. This clarity helps harmonize efforts
across global teams and diverse business units.

Core Values: The Heartbeat of Henkel’s Culture

Henkel’s values are the principles that underpin its corporate behavior and relationships. These
values define how the company interacts with employees, customers, suppliers, and communities.
They form the cultural DNA that drives trust, collaboration, and integrity.

Among Henkel's core values are sustainability, innovation, customer focus, and respect. Each of these
is woven into the fabric of daily work and strategic planning. For instance, sustainability is not just a
buzzword but a value that influences product design, supply chain management, and energy use.

How Values Shape Decision-Making

When facing complex challenges or opportunities, Henkel’s values serve as a reference point. This
ensures consistency and ethical conduct across all levels of the organization. Employees are
encouraged to embody these values, fostering a shared sense of purpose and pride in their work.



Integrating Purpose, Vision, Mission, and Values: A
Holistic Approach

One of the reasons Henkel stands out is the seamless integration of its purpose, vision, mission, and
values. Rather than treating these as separate statements, Henkel uses them collectively to create a
cohesive identity and strategic framework.

This integrated approach helps the company navigate market uncertainties and social expectations
with agility. It also boosts internal alignment, making sure everyone from leadership to frontline staff
pulls in the same direction.

Examples of Integration in Practice

- Developing innovative, eco-friendly products (purpose + mission)

- Setting ambitious sustainability targets (vision + values)

- Cultivating a diverse and inclusive workplace (values + mission)

- Engaging in community partnerships that reflect corporate responsibility (purpose + values)

These examples highlight how Henkel’s foundational statements are not just words on paper but
active drivers of business outcomes and social impact.

Why Henkel’s Purpose Vision Mission Values Matter for
You

Whether you are a consumer, investor, employee, or partner, understanding Henkel’s purpose vision
mission values provides clarity about what the company stands for and where it's headed. For
consumers, it signals a commitment to quality and sustainability. For investors, it indicates long-term
strategic thinking and risk management. For employees, it creates a meaningful workplace culture.

If you're interested in corporate sustainability or innovation leadership, Henkel serves as a compelling
example of how large multinational companies can embed these principles deeply into their
operations.

Exploring the purpose vision mission values henkel offers a window into how a business can balance
profitability with responsibility, ambition with ethics, and innovation with tradition. It's a reminder that
successful companies today are those that think beyond profits to their broader role in society and
the environment.

Frequently Asked Questions



What is Henkel's purpose?

Henkel's purpose is to create sustainable value by combining technology excellence with a strong
commitment to sustainability and innovation, improving lives and the environment.

How does Henkel define its vision?

Henkel's vision is to be the most admired and successful company in its industries, recognized for
innovation, sustainability, and customer-centric solutions.

What mission drives Henkel's business activities?

Henkel's mission is to be a leader in brands and technologies by delivering high-quality products and
solutions that meet customer needs while fostering sustainable development.

What core values guide Henkel's corporate culture?

Henkel's core values include customer focus, innovation, sustainability, integrity, and respect for
people and the environment.

How does Henkel integrate sustainability into its purpose and
mission?

Henkel integrates sustainability by embedding it into product development, operations, and business
strategies, aiming for eco-friendly solutions and reducing environmental impact.

Why are purpose, vision, mission, and values important for
Henkel?

These elements provide Henkel with strategic direction, unify employees, guide decision-making, and
communicate the company's commitment to stakeholders.

How does Henkel communicate its purpose and values to
employees?

Henkel communicates its purpose and values through internal training, leadership programs,
corporate communications, and sustainability initiatives to engage and align employees.

In what ways does Henkel's mission support innovation?

Henkel's mission emphasizes technology excellence and customer-centric solutions, fostering a
culture of continuous innovation in products and processes.

How do Henkel's values influence its approach to corporate
social responsibility?

Henkel's values of integrity, respect, and sustainability drive its corporate social responsibility efforts,



focusing on ethical business practices, community engagement, and environmental stewardship.
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Purpose Vision Mission Values Henkel: A Comprehensive Analysis of Corporate Identity and Strategic
Direction

purpose vision mission values henkel form the bedrock of one of the world’s leading companies
in adhesives, beauty care, and home care sectors. As a multinational giant with a rich legacy
spanning more than 140 years, Henkel's corporate DNA is deeply influenced by a clear articulation of
its purpose, vision, mission, and values. These elements not only define its strategic direction but also
shape its operational decisions, stakeholder engagement, and sustainability commitments. This
article explores Henkel’s foundational statements in detail, examining how they interconnect to drive
long-term success and resilience in a highly competitive global marketplace.

Understanding Henkel’s Corporate Purpose

At the core of any organization lies its purpose—a reason for existence that transcends profit.
Henkel’s purpose is succinct yet powerful: “Creating sustainable value.” This declaration underscores
Henkel’s commitment to innovation, responsibility, and the creation of value that benefits customers,
employees, shareholders, and society at large. Unlike a mere mission statement, the purpose
addresses the ‘why’ behind Henkel’s operations, emphasizing the importance of sustainability and
long-term impact.

Henkel’s dedication to sustainable value creation is reflected in its business model which integrates
economic success with environmental and social responsibility. The company'’s initiatives in resource
efficiency, circular economy practices, and community engagement exemplify this purpose in action.
In an era where consumers and investors increasingly prioritize corporate responsibility, Henkel’s
purpose provides a strategic advantage by aligning business goals with global sustainability
challenges.

Henkel’s Vision: Shaping the Future of Industry
Leadership

Henkel's vision statement projects the company’s aspirations and its desired position in the future. It
reads: “Henkel wants to become the most admired and successful company in its industry
worldwide.” This vision is ambitious yet measurable, setting a high standard for performance,
innovation, and reputation.

The vision reflects a dual focus: admiration and success. Admiration points to Henkel’s desire to be
respected not only for financial results but also for ethical practices, employee engagement, and
customer satisfaction. Success, on the other hand, is tied to market leadership, profitability, and
sustainable growth. This balanced vision encourages Henkel to pursue excellence holistically rather
than prioritizing short-term gains.



From a strategic perspective, Henkel’s vision serves as a north star guiding investments in research
and development, digital transformation, and global market expansion. It also signals the importance
of adaptability in a rapidly evolving industry landscape characterized by technological disruption and
changing consumer preferences.

Mission Statement: Henkel’s Operational Compass

While the purpose and vision set the broader context, Henkel’s mission provides a more concrete
framework describing how the company intends to achieve its objectives. Henkel’s mission focuses on
“creating sustainable solutions for customers” through innovation, quality, and collaboration.
Key elements of the mission include:

e Customer-centric innovation: Henkel invests heavily in research to develop products that

meet evolving customer needs, from high-performance adhesives to eco-friendly detergents.

¢ Quality leadership: Maintaining rigorous quality standards ensures brand trust and loyalty
across global markets.

e Collaborative partnerships: Engaging with suppliers, customers, and stakeholders to foster
innovation and shared value.

Henkel’s mission statement drives operational priorities and resource allocation, particularly
emphasizing a proactive approach to sustainability and digitalization. For example, Henkel’s push
towards biodegradable packaging and smart manufacturing aligns with its mission to deliver solutions
that are both effective and environmentally responsible.

The Pillars of Henkel’s Corporate Values

Henkel’s values represent the cultural foundation that guides employee behavior, leadership
decisions, and corporate governance. These values are essential for translating the company’s
purpose, vision, and mission into daily practices and long-term strategies.

The core values at Henkel include:

1. Integrity: Acting ethically and transparently in all business dealings.
2. Passion: Committing wholeheartedly to the company’s goals and innovation.
3. Customer focus: Prioritizing customer satisfaction and responsiveness.

4. Entrepreneurship: Encouraging creativity, responsibility, and ownership.



5. Collaboration: Fostering teamwork and open communication across boundaries.

These values contribute to a corporate culture that supports agility and resilience. For instance,
Henkel’'s emphasis on entrepreneurship empowers employees to innovate and adapt, which is vital in
industries marked by rapid technological change.

Comparing Henkel’'s Values with Industry Peers

In comparison to other global leaders in consumer goods and chemical industries, Henkel’s values
emphasize a balance between ethical responsibility and market agility. While companies like Procter
& Gamble and Unilever also champion sustainability and customer orientation, Henkel’s explicit focus
on entrepreneurship and collaboration distinguishes its internal culture. This focus arguably fosters a
more decentralized decision-making process, allowing for quicker innovation cycles and a stronger
connection to local markets.

Purpose, Vision, Mission, and Values: Synergy Driving
Henkel’s Sustainability Agenda

Henkel's integrated approach to purpose, vision, mission, and values is particularly evident in its
sustainability strategy. The company has set ambitious goals to achieve climate-positive operations,
reduce plastic waste, and enhance social impact through inclusive business practices. These
commitments are not isolated initiatives but are embedded in the corporate framework defined by its
foundational statements.

For example, Henkel’s “Sustainability 2030+" program explicitly ties its innovation pipeline,
operational practices, and stakeholder engagement to its purpose of creating sustainable value. This
synergy ensures that sustainability is a strategic priority rather than a peripheral concern.

Challenges and Opportunities in Aligning Corporate Identity
with Market Realities

While Henkel's purpose vision mission values lay a robust framework, the company faces ongoing
challenges in operationalizing these ideals globally. Differences in regulatory environments, cultural
expectations, and economic conditions require flexible implementation. Additionally, balancing rapid
growth with sustainability goals demands innovation and sometimes difficult trade-offs, such as
reconciling cost pressures with investment in green technologies.

On the opportunity side, Henkel’s clear strategic direction positions it well to capitalize on emerging
trends like circular economy models, digitalization in supply chains, and growing consumer preference
for eco-friendly products. The company'’s values encourage a proactive stance, enabling it to adapt
and lead rather than follow industry shifts.



Impact on Stakeholders and Corporate Reputation

Henkel’s well-defined purpose, vision, mission, and values resonate strongly with its diverse
stakeholders—employees, customers, investors, and communities. Transparent communication of
these elements fosters trust and engagement. For investors, Henkel’s sustainability-linked financial
performance metrics demonstrate the tangible benefits of its strategic framework. Employees find
motivation and direction in a culture that values integrity and entrepreneurship, which can reduce
turnover and enhance productivity.

Moreover, customers increasingly seek brands aligned with their personal values. Henkel’s emphasis
on sustainable innovation enhances brand loyalty and market differentiation. This alignment between
corporate identity and stakeholder expectations is a critical component of Henkel’s ongoing success.

The company'’s robust ESG (Environmental, Social, Governance) ratings further validate the
effectiveness of its purpose-driven strategy, reinforcing its position as a responsible corporate citizen.

In sum, Henkel’s purpose vision mission values form an interconnected system that drives the
company'’s strategic decisions, operational excellence, and sustainability leadership. This holistic
approach enables Henkel to navigate complex market dynamics while maintaining a clear identity
rooted in creating sustainable value. As global challenges intensify, such clarity and commitment will
likely remain central to Henkel's ability to innovate, grow, and inspire trust worldwide.

Purpose Vision Mission Values Henkel
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purpose vision mission values henkel: HYPER LEADERSHIP Burkard Schemmel, Charlotte
de Brabandt, 2025-05-26 In an era of unprecedented technological change and demographic shifts,
traditional leadership models are failing. Hyper Leadership offers a revolutionary framework for
navigating this new reality. Written by Dr. Charlotte de Brabandt and Burkard Schemmel, two
seasoned executives with global experience at organizations like Amazon, Johnson & Johnson, and
Volkswagen Group, this book presents a comprehensive approach that transcends conventional
wisdom. Hyper Leadership recognizes that success in the 21st century depends on agility,
inclusivity, and technological integration. Through detailed case studies and actionable frameworks,
readers learn how to: - Transform leadership approaches to address demographic challenges and
talent shortages - Integrate Al and automation while maintaining human-centric values - Implement
the PIE Concept (Performance, Image, Exposure) for leadership development - Apply Amazon's
Bar-Raiser methodology to continuously elevate organizational talent - Create hyper-agile teams that
respond rapidly to changing market conditions The book provides practical tools for cost
optimization, talent management, and digital transformation - all designed to create organizations
that are fast, flexible, and future-ready. Whether you're a CEO navigating transformation, an HR
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professional developing leadership programs, or a manager building high-performing teams, Hyper
Leadership provides the roadmap for success. In a world where change is the only constant, Hyper
Leadership isn't just an advantage - it's an imperative. Organizations that embrace these principles
will thrive in uncertainty, while those clinging to outdated models risk obsolescence. This book is
your essential guide to building an organization that doesn't just survive disruption but harnesses it
as a catalyst for unprecedented growth and innovation.

purpose vision mission values henkel: HYPER-DIVERSITY Burkard Schemmel, Charlotte de
Brabandt, 2025-02-14 Western societies are in a phase of rapid technological and demographic
development. All types of companies are facing innovative challenges. In order to remain
competitive, the inclusion of diverse talents is required. This book explains the current situation and
presents solutions in theory and practice.

purpose vision mission values henkel: Business Chemistry Jens Leker, Carsten Gelhard,
Stephan von Delft, 2018-03-07 Business Chemistry: How to Build and Sustain Thriving Businesses in
the Chemical Industry is a concise text aimed at chemists, other natural scientists, and engineers
who want to develop essential management skills. Written in an accessible style with the needs of
managers in mind, this book provides an introduction to essential management theory, models, and
practical tools relevant to the chemical industry and associated branches such as pharmaceuticals
and consumer goods. Drawing on first-hand management experience and in-depth research projects,
the authors of this book outline the key topics to build and sustain businesses in the chemical
industry. The book addresses important topics such as strategy and new business development,
describes global trends that shape chemical companies, and looks at recent issues such as business
model innovation. Features of this practitioner-oriented book include: Eight chapters covering all the
management topics relevant to chemists, other natural scientists and engineers. Chapters
co-authored by experienced practitioners from companies such as Altana, A.T. Kearney, and Evonik
Industries. Featured examples and cases from the chemical industry and associated branches
throughout chapters to illustrate the practical relevance of the topics covered. Contemporary issues
such as business model design, customer and supplier integration, and business co-operation.

purpose vision mission values henkel: Success Factor: Corporate Culture Sonja A.
Sackmann, 2011-06-27 Do corporate culture and leadership contribute to a firm's success? And if so,
how? How can a company create and develop its corporate culture to compete successfully over the
long term? Answers to these questions emerge in case studies of the business practices of six
long-established and world-renowned companies: the BMW Group, Deutsche Lufthansa, Grundfos,
Henkel, Hilti and Novo Nordisk. In a project initiated by the Bertelsmann Stiftung, researchers
investigated these firms and analyzed the central characteristics of corporate success from a culture
perspective. The case studies render a detailed picture of each firm's distinctive corporate culture
and the factors that shape it. Based on these examples, Sonja A. Sackmann has identified concrete
strategies and practices that illustrate how a company's management can make a significant
contribution toward developing a dialogue-oriented corporate culture that supports a firm's viability.
The appendix provides a checklist for readers who want to develop their firm's culture and practice
culturally aware management.

purpose vision mission values henkel: 69 Company Book - CHEMICAL SUBSTANCE Serhat
Ertan, 2021-05-14 This book is the largest referral for Turkish companies.

purpose vision mission values henkel: Export Planning Joris Leeman, 2021-03-05 When a
company initiates export development and internationalisation, it is essential to follow a systematic
strategy formulation and decision-making process. Export Planning (2nd edition) provides a
methodology to plan and achieve globalisation. This process of export planning consists of four
phases: export policy, export audit, export plan, and export roll-out. Export Planning describes these
4 phases, and provides a 10-step guide for the construction of an international marketing plan.
Export Planning will enable readers to: 1. systematically select and plan entries into new
international markets; 2. enhance the chances of success through an integrated review of analysis
and strategy by means of marketing, logistics, organization and finance; 3. assemble a sound line of



reasoning from strategy to implementation. Export Planning is a practical book. It describes export
and international marketing at a strategic, tactical and operational level, and combines theoretic
models with relevant practical experience. New to this 2nd edition is an additional chapter on the
implementation of the export transaction. This book is intended for bachelor and graduate students
at business schools and universities. This book is also useful for anyone who wants to know more
about export planning, international marketing and international market development.

purpose vision mission values henkel: Neuro-Organizational Culture Garo D. Reisyan,
2015-10-21 This book introduces a new concept on organizational culture, called
‘Neuro-Organizational Culture’, or ‘Neuroculture’; a concept that is based on the most recent
neuroscientific knowledge. The book describes a new approach to understanding human behavior
and interaction in the workplace, replacing the old concept of organizational culture by one that
takes into account humans’ perceiving, feeling, thinking, and acting. Taking advantage of the
substantial progress that has been made in neuroscientific research, the book combines experiences
gained from organizational culture in the past 30 years with the latest findings from brain and
emotion research, as well as with important insights from sociology and psychology. The book
explains the three building blocks of Neuroculture: Reflexivity, Notions, and Emotions. Neuroculture
consistently conceptualizes the culture of groups and individuals consistently under one roof, which
allows for a better explanation of individual deviations. It provides a structural framework and an
inventory along with proven methods and templates to analyze, continuously foster and actively
change organizational culture. In addition, it outlines global megatrends in order to define cultural
requisites that promote sustainable success of organizations in the 21st century.

purpose vision mission values henkel: Wise Family Business Joachim Schwass,
Anne-Catrin Glemser, 2016-08-18 Wise Family Business aims to help families in business to identify
new and better ways of achieving longevity, sustainability and performance. The book presents
ground-breaking new insights and practical examples from a range of growing family businesses in
which the owning families are visible and, in most cases, have branded the business with their family
name. This comprehensive and important study explores how family identity has the power to tie
together families in business and leverage their values when developing and sharing the owner’s
vision with their stakeholder communities. Developing a family business identity is key when
building and managing an authentic, recognizable and trusted brand. It argues that family
businesses that have successfully translated strong identities into strong brands are not only
perceived as attractive employers but also add meaningful value to the business over generations.

purpose vision mission values henkel: Value Creation 4.0 - Marketing Products in the 21st
Century Gabor Rekettye, 2019-08-15 Value Creation 4.0 is a marketing guide to the age of the fourth
industrial revolution (‘Industry 4.0°). This title draws attention to the situation which poses new
challenges and risks for the whole of humanity. The book takes an essentially practice-oriented
approach. The book intends to highlight the importance of the topic, define its conceptual
framework and present its practical applications. The book is therefore primarily recommended for
practitioners. The topics of the book together with the supporting exhibits and cases - which also
include international dimensions - provide information for them that can help increase their
competitiveness. The book can also be very handy in higher education. Whole courses can be built
on it, as the book comprises 4 parts and 14 chapters which can provide the basis for lectures. Each
part is illustrated with cases, and some of the more than 30 exhibits could be used for the efficient
processing of the material and for further reflection.

purpose vision mission values henkel: Create a Brand That Inspires Wolfgang Giehl, F.
Joseph LePla, 2012-05 It takes strength to compete. Becoming a well-known and well-regarded
brand enhances a company's strength. Internal branding-especially in service industries-is essential
for longevity, great competitive strength, and high financial value. Driven by a shared, authentic
corporate culture and guided by top management, employees will build brand value in all their
actions and interactions every day. Create a Brand That Inspires: How to Sell, Organize, and Sustain
Internal Branding effectively addresses three core brand management challenges in readers'




organizations: selling the brand to senior management, organizing the brand on all management
levels, and living the brand within each of the company's internal communities. The book includes
sixteen international case studies complete with pictures, interviews and examples from a wide
range of industries. The long-term, hands-on experience of the co-authors and their unique
perspectives on how to successfully develop and manage internal branding make this study a
rewarding read for executives, managers and team leaders.

purpose vision mission values henkel: Public Management , 2002

purpose vision mission values henkel: Leading Change toward Sustainability Bob Doppelt,
2017-09-08 As the world struggles to cope with the growing threat of a global carbon crisis, Doppelt
has revised one of the best books ever written about change management, leadership and
sustainability to focus on de-carbonisation. Doppelt's research, presented in this hugely readable
book, demystify the sustainability-change process by providing a theoretical framework and a
methodology that managers can use to successfully transform their organisations to embrace
sustainable development. Filled with case examples, interviews and checklists on how to move
corporate and governmental cultures toward sustainability, the book argues that the key factors that
facilitate change appear in the successful efforts at companies such as AstraZeneca, Nike,
Starbucks, IKEA, Chiquita, Interface, Swisscom and Norm Thompson and in governmental efforts
such as those in the Netherlands and Santa Monica in California. For these and other cutting-edge
organisations, leading change is a philosophy for success. Leading Change toward Sustainability has
been used by change leaders around the world to guide their internal global warming and
sustainability organisational change initiatives. This new edition is essential reading for leaders from
all types of organisations.

purpose vision mission values henkel: Management Models for the Future Jan Jonker,
Jacob Eskildsen, 2009-03-02 It is evident that many organisations are in need of renovation,
innovation and reinvigoration. Longstanding business paradigms and underpinning practices require
critical reflection in the light of fundamental societal and business developments. Some companies
are addressing these challenges, many companies are not. New functional requirements often seem
to be in conflict, such as transparency, stock market performance, sustainability, innovation,
responsibility, time to market, stakeholders, business rationalisation and many others. These
requirements force business to revise its management model. The time is right to demonstrate how
the business enterprise can be re-conceptualised, and what the challenges are of fundamental
strategic choices in organising a sustainable business proposition. This book presents ten cases of
organisations which have developed a management model that leads the organisation into the
future.

purpose vision mission values henkel: Congressional Record United States. Congress,
1959

purpose vision mission values henkel: Handbook of Research on Entrepreneurship,
Innovation, and Internationalization Teixeira, Nuno Miguel, Costa, Teresa Gomes da, Lisboa,
Inés Margarida, 2019-06-28 In a global and increasingly competitive world, companies must be
aware of important drivers. Entrepreneurship and innovation are important contributions to the
development of economies and creation of employment, gaining relevance in the business context
due to a more complex market and needs for higher differentiation. The Handbook of Research on
Entrepreneurship, Innovation, and Internationalization provides key data to business managers on
dealing with entrepreneurship, as well as for creating networks and complementarities for
leveraging the firm’s activity in order to help plan and control innovation and internationalization
processes to avoid risk and increase the firm’s value. The content within this publication includes
topics such as family business, economics, and business education. It is designed for entrepreneurs,
managers, researchers, academicians, and students.

purpose vision mission values henkel: Identitatspositionierungen der DAX-30-Unternehmen
Simone Burel, 2015-09-14 Die Arbeit ist innerhalb der Wirtschaftslinguistik zu verorten und vertritt
die Kernthese, dass Unternehmen nicht nur mit Rohstoffen oder Dienstleistungen handeln, sondern



durch ihren Sprachgebrauch systematisch Fakten/nicht-physische Sachverhalte wie IDENTITAT als
Teil ihrer Gegenstandswelt konstruieren. Die Suche nach Selbstverortung ist in der westlichen
Industriegesellschaft ein brisantes Thema - so wird >Unternehmensidentitat< oder engl. Corporate
Identity vor allem im Rahmen von Wirtschafts- und Sozialwissenschaften sowie in
semi-linguistischen Ratgebern behandelt, ihre performativ-sprachlichen und semiotischen
Implikationen werden jedoch verkannt. Das Innovationspotential der Arbeit ist es daher,
>Unternehmensidentitat< durch die zur Verfiigung stehenden sprachlichen Zeichensysteme in
textuellen Selbstkonzeptualisierungen auszudeuten und die sprachlich-diskursive Konstruktion
nachzuzeichnen. Methodisch geschieht dieses Desiderat anhand eines differenzierten
diskursanalytischen Modells auf der Ausdrucks-, Inhalts- und Sprachhandlungsebene sowie der
Ebene der Situationalitat, das in ein anwendungsorientiertes Kompendium von 49 Sachverhalten
miundet, aus denen Unternehmensidentitat schliefSlich konstruiert wird.

purpose vision mission values henkel: Henkel v. Henkel, 282 MICH 473 (1937), 1937 28

purpose vision mission values henkel: The ICCA Handbook on Corporate Social
Responsibility Judith Hennigfeld, Manfred Pohl, Nick Tolhurst, 2006-10-02 The world's leading
companies have realized that success in the long term requires them not only to make an economic
profit, but also to contribute to the societies in which they operate. As a result Corporate Social
Responsibility (CSR) has moved to the top of the business agenda. Yet questions remain. Sceptics
ask whether, provided an organization's activities conform to legislation, there is a business case for
going beyond this. This unique Handbook from the Institute for Corporate Culture Affairs (ICCA)
offers an invaluable combination of lessons learned and best practice for the future. It explores the
general concept of CSR, investigates approaches to implementation and provides first-hand insights
from well-known CEOs, academics and organizations. Above all it stresses the fact that CSR must
spring from a corporate culture, implying values and norms which in themselves endorse sustainable
ways of doing business. Without this shift of emphasis from shareholder returns to sustainable value,
CSR can never be more than a diversion. Featuring contributions from Ben Verwaayen (CEO, BT
Group), Fujio Mitarai (President and CEO, Canon), Sir Geoffrey Chandler (Founder, Amnesty
International Business Group) and Yoshio Shirai (Managing Director, Toyota), as well as experiences
from inside leading organizations like Volkswagen, Credit Suisse, The Body Shop and the UK
Government, The ICCA Handbook of Corporate Social Responsibility showcases CEOs and
companies that have seized the opportunities offered by CSR. It is intended to stimulate further
exchange and development in the field. For now, it captures the state of the CSR art. The Board of
Editors who have worked on this book include Katja Bohmer, Aron Ghebremariam, Judith
Hennigfeld, Sandra S. Huble, Dirk Matten, Manfred Pohl, Nick Tolhurst & Wayne Visser

purpose vision mission values henkel: Navy Department Appropriation Bill for 1940
United States. Congress. House. Committee on Appropriations, 1939

purpose vision mission values henkel: Hearings United States. Congress. House, 1969
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