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Business Management and Psychology Degree: Bridging the Gap Between Human Behavior and Organizational
Success

business management and psychology degree is an increasingly popular academic pathway that combines two
dynamic fields: the principles of managing businesses and the science of human behavior. This interdisciplinary
approach equips students with a unique skill set that is highly valued in today’s competitive marketplace. By
understanding both the operational side of business and the psychological factors influencing individuals and
teams, graduates are well-prepared to lead organizations effectively, foster employee engagement, and drive
sustainable growth.

Why Pursue a Business Management and Psychology Degree?

In the modern workplace, success hinges not only on strategic decision-making and financial acumen but also on
understanding people—employees, customers, and partners. This is where a business management and psychology
degree shines. It offers insights into motivation, leadership styles, conflict resolution, and consumer behavior,
all of which are crucial for crafting effective business strategies.

For students intrigued by the idea of blending analytical business skills with a deep understanding of human
psychology, this degree offers the perfect balance. It prepares graduates for diverse roles, from human
resources management and organizational development to marketing and consultancy.

Core Components of a Business Management and Psychology Degree

A well-designed business management and psychology program typically covers a broad spectrum of topics
that merge economic and psychological theories.

Business Fundamentals

Students gain a solid grounding in essential business concepts such as:

- Strategic management
- Financial accounting and analysis
- Marketing principles
- Operations management
- Entrepreneurship and innovation

These modules develop students’ ability to analyze markets, manage resources efficiently, and lead projects or
teams.

Psychological Principles in Business Context

Equally important are courses focused on the psychological aspects that influence workplace dynamics:

- Organizational psychology
- Consumer behavior and decision-making
- Motivation theories
- Leadership psychology
- Stress management and workplace wellbeing



Understanding these areas allows students to interpret behavioral patterns and apply psychological theories
to improve employee satisfaction and productivity.

Career Opportunities with a Business Management and Psychology
Degree

One of the most attractive aspects of this combined degree is its versatility. Graduates are equipped to enter
numerous career paths that benefit from both business savvy and psychological insight.

Human Resources and Talent Management

Human resources (HR) professionals play a pivotal role in recruiting, training, and retaining talent. With
knowledge of psychology, they can design better employee engagement programs, conduct effective interviews,
and handle conflicts with empathy and tact.

Marketing and Consumer Insights

Marketing relies heavily on understanding what drives consumer choices. Graduates with a psychology
background can analyze customer behaviors and preferences, enabling the creation of targeted campaigns that
resonate emotionally and cognitively with audiences.

Organizational Development and Consulting

Businesses often seek consultants who can analyze organizational culture and recommend changes that
promote efficiency and innovation. A strong grasp of psychological principles helps in diagnosing problems and
facilitating change management.

Leadership and Management Roles

Managers who understand team dynamics and individual motivations can lead more effectively. This degree
prepares individuals to take on leadership positions that require both strategic thinking and emotional
intelligence.

How a Business Management and Psychology Degree Enhances
Employability

Employers today are looking for candidates who don’t just have technical knowledge but also the soft skills
needed to navigate complex interpersonal scenarios.

Developing Emotional Intelligence

Emotional intelligence (EI) is the ability to perceive, understand, and manage emotions. Through psychology
courses, students refine their EI, which is critical for effective communication, leadership, and conflict



resolution.

Improving Problem-Solving Skills

Business challenges often involve human factors. The combined degree trains students to approach problems
holistically, considering both quantitative data and qualitative human insights.

Adaptability and Cultural Competence

In a globalized economy, managers must work with diverse teams. Psychological studies expose students to
cultural differences and social behaviors, fostering adaptability and inclusive leadership.

Choosing the Right Program: What to Look for in a Business
Management and Psychology Degree

If you’re considering this degree, it’s important to find a program that balances theory with practical
application.

Accreditation and Curriculum Depth

Ensure the program is accredited and offers a curriculum that covers both business and psychology
comprehensively. Look for courses that emphasize real-world case studies, internships, or cooperative
education.

Faculty Expertise

Experienced professors with backgrounds in both fields can provide richer insights and mentorship, enhancing the
learning experience.

Opportunities for Practical Experience

Internships, workshops, and projects that allow students to apply psychological theories in business
environments are invaluable. They help bridge the gap between classroom learning and professional work.

Tips for Success in a Business Management and Psychology Degree

Balancing two disciplines can be challenging but rewarding. Here are some tips to make the most of your studies:

- Stay organized: Manage your time effectively to handle diverse coursework.
- Engage in group projects: Collaboration sharpens communication and leadership skills.
- Apply theories to real life: Practice analyzing business situations through psychological lenses.
- Network with professionals: Join clubs or attend seminars related to business and psychology.
- Pursue internships: Gain hands-on experience to reinforce academic learning.



The Future of Business Management and Psychology Integration

As organizations continue to evolve, the interplay between business strategies and human behavior will become
even more critical. Advances in technology, remote work trends, and increasing emphasis on mental health in the
workplace underscore the need for professionals who understand both domains.

A business management and psychology degree not only opens doors to diverse career paths but also prepares
graduates to be empathetic leaders and innovative problem solvers. This blend of skills is increasingly
recognized as essential for building resilient businesses and thriving work environments.

Whether your passion lies in leading teams, shaping marketing strategies, or enhancing workplace culture, this
degree offers a strong foundation to pursue your goals while making a positive impact on people and
organizations alike.

Frequently Asked Questions

What career opportunities are available with a degree in business
management and psychology?

A degree in business management and psychology opens up career opportunities in human resources,
organizational development, marketing, management consulting, employee training, and consumer behavior
analysis.

How does psychology complement business management studies?

Psychology complements business management by providing insights into human behavior, motivation, decision-
making, and communication, which are essential for effective leadership, team management, and customer
relations.

Is a business management and psychology degree suitable for
entrepreneurship?

Yes, this degree is suitable for entrepreneurship as it equips students with knowledge of business operations and
an understanding of consumer behavior and psychological factors that influence market trends and employee
management.

What skills can students expect to gain from a business management and
psychology degree?

Students gain skills in leadership, critical thinking, data analysis, communication, conflict resolution,
organizational behavior, and understanding consumer psychology, all of which are valuable in business
environments.

Are there any certifications or further studies recommended after a business
management and psychology degree?

Yes, many graduates pursue certifications in project management, human resources (e.g., SHRM), or further
studies like an MBA or a master's in industrial-organizational psychology to enhance career prospects.



How relevant is a business management and psychology degree in today’s job
market?

This degree is highly relevant as companies increasingly value employees who understand both business
strategies and human behavior to improve workplace culture, customer satisfaction, and overall business
performance.

Can a business management and psychology degree lead to roles in marketing?

Absolutely, the degree provides a strong foundation for marketing roles by combining knowledge of market
research, consumer psychology, and business strategies to develop effective marketing campaigns.

What challenges might students face when studying business management and
psychology together?

Students may face challenges balancing the quantitative and qualitative aspects of the two fields, managing
diverse coursework, and integrating theories from psychology with practical business applications.

Additional Resources
Business Management and Psychology Degree: Bridging the Gap Between Human Behavior and Organizational
Success

business management and psychology degree programs represent a unique interdisciplinary approach that merges
the principles of organizational leadership with the scientific study of human behavior. As companies
increasingly recognize the importance of understanding employee motivation, decision-making processes, and
workplace dynamics, this dual-focus degree is gaining traction in both academic and professional spheres. The
combination equips graduates with a versatile skill set, enabling them to navigate complex corporate
environments while applying psychological insights to enhance business outcomes.

The Growing Relevance of Combining Business Management and
Psychology

In today’s fast-evolving business landscape, organizations seek leaders who not only understand operational
strategies but also possess a deep comprehension of human factors influencing productivity and workplace
culture. A business management and psychology degree offers this hybrid expertise, positioning graduates as
valuable assets in roles that require empathy, strategic thinking, and data-driven decision making.

Traditional business degrees emphasize core areas such as finance, marketing, and organizational behavior, yet
often lack a nuanced focus on the cognitive and emotional underpinnings of employee and consumer actions.
Conversely, psychology programs delve into areas like social psychology, cognitive processes, and behavioral
analysis, which can directly inform management practices. Integrating these disciplines fosters a more holistic
understanding of how businesses function on both systemic and interpersonal levels.

Curriculum and Skill Development

A typical business management and psychology degree curriculum balances foundational business courses with
comprehensive psychology modules. Students might engage with subjects such as:



Organizational Behavior and Leadership

Consumer Psychology and Market Research

Human Resource Management and Employee Relations

Cognitive Psychology and Decision-Making Processes

Statistics and Data Analysis

Ethics in Business and Psychology

This blend cultivates critical thinking, analytical skills, and emotional intelligence. Graduates learn to
interpret behavioral data, conduct psychological assessments relevant to workforce dynamics, and implement
management strategies that consider both operational efficiency and human well-being.

Career Prospects and Industry Applications

One of the most compelling incentives for pursuing a business management and psychology degree is its diverse
career applicability. Graduates are well-prepared for roles that require both managerial acumen and
psychological insight, including:

Human Resources Specialist or Manager

Organizational Development Consultant

Marketing Analyst with a focus on consumer behavior

Corporate Trainer or Leadership Coach

Talent Acquisition and Employee Engagement Strategist

Business Analyst with expertise in behavioral data

According to the U.S. Bureau of Labor Statistics, employment in fields related to both business management
and psychology is projected to grow steadily, driven by increased emphasis on improving workplace
environments, employee satisfaction, and customer experience. For instance, the demand for industrial-
organizational psychologists is expected to grow by 6% over the next decade, with business roles that
integrate psychological principles also expanding.

Advantages of an Interdisciplinary Degree

The synthesis of business and psychology creates distinct advantages for professionals navigating complex
organizational challenges:

Improved Leadership: Understanding psychological theories behind motivation and group dynamics1.
enhances leadership effectiveness.

Enhanced Conflict Resolution: Psychological training equips managers with tools to mediate disputes2.



and foster positive workplace relations.

Data-Informed Decision Making: Skills in behavioral research and statistics support evidence-based3.
business strategies.

Better Talent Management: Insights into personality types and cognitive styles aid in recruitment,4.
retention, and employee development.

Consumer Insight: Knowledge of consumer psychology sharpens marketing campaigns and product design.5.

These competencies are increasingly sought after in modern businesses aiming to cultivate adaptive, resilient,
and innovative cultures.

Challenges and Considerations in Pursuing the Degree

While the business management and psychology degree offers a compelling interdisciplinary education,
prospective students should consider certain challenges:

Balancing Two Distinct Disciplines

The breadth of knowledge required can be demanding. Business courses often emphasize quantitative skills,
financial literacy, and strategic frameworks, whereas psychology demands familiarity with research
methodologies, theory, and ethical considerations. Excelling in both areas requires strong time management and
intellectual flexibility.

Career Path Ambiguity

Because the degree straddles two fields, graduates may find that some employers prefer candidates with
specialized expertise in either pure business or psychology. It is essential for students to tailor their electives,
internships, and networking efforts toward the specific niche they intend to pursue.

Licensing and Further Education

Certain psychology-related careers, such as clinical psychology or counseling, require advanced degrees and
licensure beyond an undergraduate business management and psychology degree. Students should be aware of
these pathways and plan accordingly if their interests lean toward clinical applications.

Future Trends Impacting Business Management and Psychology
Graduates

The intersection of business management and psychology is poised to grow in importance, influenced by several
emerging trends:

Artificial Intelligence and Behavioral Analytics: Advances in AI enable businesses to analyze consumer
and employee behavior with unprecedented granularity, increasing the demand for professionals who can



interpret psychological data within business contexts.

Remote Work and Organizational Culture: The rise of remote and hybrid work models challenges
traditional management styles, requiring new psychological approaches to maintain engagement and
productivity from afar.

Diversity, Equity, and Inclusion (DEI) Initiatives: Psychological expertise is critical to designing
inclusive workplace policies and understanding unconscious biases that affect hiring and promotion.

Wellness and Mental Health Programs: Companies increasingly prioritize employee well-being, creating
roles that blend organizational management with psychological support services.

Graduates equipped with both business savvy and psychological insight will find themselves uniquely
positioned to lead in these evolving environments.

Comparative Education Paths

When evaluating a business management and psychology degree, it is useful to compare it with alternative
educational routes:

Degree Path Focus Typical Careers Pros Cons
Business
Management
(Standalone)

Core business
functions, strategy,
finance

Manager,
consultant,
entrepreneur

Strong business
foundation, widely
recognized

Less focus on
human
behavior

Psychology
(Standalone)

Human behavior,
mental processes

Counselor,
psychologist,
researcher

Deep understanding
of psychological
theory

Limited
business
training

Business
Management and
Psychology
(Combined)

Intersection of
organizational
behavior and
business strategy

HR manager,
organizational
consultant,
marketing analyst

Versatile skills,
interdisciplinary
approach

Requires
balancing two
disciplines, less
specialized

This combined degree suits individuals looking to influence both the operational and human elements of
organizations without limiting themselves to a single traditional career path.

In conclusion, a business management and psychology degree stands at the crossroads of two dynamic fields,
offering a comprehensive education that prepares graduates for multifaceted roles in contemporary
workplaces. As businesses continue to prioritize human-centric strategies and data-driven decision making, this
interdisciplinary qualification is likely to gain even greater prominence in shaping the leaders and innovators of
tomorrow.
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  business management and psychology degree: British Qualifications 2020 Kogan Page
Editorial, 2019-12-03 Now in its 50th edition, British Qualifications 2020 is the definitive one-volume
guide to every recognized qualification on offer in the United Kingdom. With an equal focus on both
academic and professional vocational studies, this indispensable guide has full details of all
institutions and organizations involved in the provision of further and higher education, making it
the essential reference source for careers advisers, students, and employers. It also contains a
comprehensive and up-to-date description of the structure of further and higher education in the UK,
including an explanation of the most recent education reforms, providing essential context for the
qualifications listed. British Qualifications 2020 is compiled and checked annually to ensure the
highest currency and accuracy of this valuable information. Containing details on the professional
vocational qualifications available from over 350 professional institutions and accrediting bodies,
informative entries for all UK academic universities and colleges, and a full description of the
current structural and legislative framework of academic and vocational education, it is the
complete reference for lifelong learning and continuing professional development in the UK.
  business management and psychology degree: Destructive Leadership and Management
Hypocrisy Selin Metin Camgöz, Özge Tayfur Ekmekci, 2021-07-08 Destructive Leadership and
Management Hypocrisy: Advances in Theory and Practice explores detailed insights into destructive
leadership, providing a deeper understanding of the implications of destructive leadership and
valuable warnings and lessons to apply to your own career or organization.
  business management and psychology degree: The Psychology Major's Handbook Tara
L. Kuther, 2019-02-13 The Psychology Major’s Handbook offers students a wealth of practical
information to succeed throughout their college journey—from choosing a major and learning how to
study to writing papers and deciding what to do after graduation. Drawing on over 20 years of
experiences, questions, ideas, and enthusiasm from working with students, best-selling author Tara
L. Kuther covers topics relevant to all learners regardless of major, such as developing an active
learning style, honing study skills, and becoming more self-aware. The handbook also addresses the
specific needs of psychology students with guidance on the process of writing terms papers, how to
read articles, and how to write APA-Style empirical reports. Thoroughly revised, the Fifth Edition
emphasizes psychological literacy and pays particular attention to the role of technology and social
media in students' lives.
  business management and psychology degree: Majoring in Psychology Jeffrey L. Helms,
Daniel T. Rogers, 2011-02-23 With coverage of important preparatory issues and the key psychology
subfields, Majoring in Psychology: Achieving Your Educational and Career Goals provides
undergraduate students with clear, concise, research-based information on strategies to begin a
successful undergraduate career in psychology. Provides the most comprehensive text on majoring
in psychology currently available Discusses the benefits of pursuing a psychology degree and key
steps to prepare for a job or graduate study in the field Features brief topical contributions written
by national figures in their respective subfields Incorporates current data and research on diversity-
related issues as well as guidance on how to ensure personality traits and abilities match the skills
that potential career paths demand
  business management and psychology degree: Assessing Organizational Behaviors
Magno Oliveira Macambira, Helenides Mendonça, Maria das Graças Torres Paz, 2021-12-13 This
book fills a gap in international literature by providing critical reviews on variables of organizational
behavior and the main psychological instruments developed to measure them. Measuring
instruments developed with theoretical and methodological rigor in the field of Organizational and
Work Psychology can contribute to the development of diagnostic analyses to enable organizations
to implement the evidence-based changes required for their survival. These changes demand
diagnoses based on precise assessments of organizational and individual variables, but many times
the professionals responsible for conducting these assessments are not sure of what is the best
measuring instrument available. This book is intended to serve as a guide to these professionals. The
volume is divided in two parts. The first part brings together chapters dedicated to the following



micro-organizational variables: Job Crafting, reactions to organizational change, Psychological
Wellbeing at Work, Bridge Employment Assessment in the Work-Retirement Transition, Resilience at
Work, and Leadership in Organizations. The second part presents the state-of-the-art of research on
the following macro-organizational constructs: Quality of Life at Work, Organizational Climate for
Creativity, Values and Organizations, Assessments of Organizational Support, and Contributions by
Social Networks Analysis and Organizational Effectiveness. The last chapter presents a critical
discussion about the nature and future of organization behavior measuring. Assessing
Organizational Behaviors: A Critical Analysis of Measuring Instruments is intended to help market
professionals select the diagnostic instruments that best fit into their organizational reality in order
to correctly assess organizational behavior. The book will also be of interest to researchers and
students in the field of Organizational and Work Psychology as it provides comprehensive overviews
of a wide range of instruments developed to measure different variables of organizational behavior.
  business management and psychology degree: Psychology Around Us Ronald Comer,
Elizabeth Gould, 2012-02-07 Comer and Gould's Psychology Around Us demonstrates the many-often
surprising, always fascinating-intersections of psychology with students' day-to-day lives. Every
chapter includes sections on human development, brain function, individual differences and
abnormal psychology that occur in that area. These cut-across sections highlight how the different
fields of psychology are connected to each other and how they connect to everyday life. Every
chapter begins with a vignette that shows the power of psychology in understanding a whole range
of human behavior. This theme is reinforced throughout the chapter in boxed readings and margin
notes that celebrate the extraordinary processes that make the everyday possible and make
psychology both meaningful and relevant. The text presents psychology as a unified field the
understanding of which flows from connecting its multiple subfields and reinforces the fact that
psychology is a science with all that this implies (research methodology, cutting edge studies, the
application of critical thinking).
  business management and psychology degree: British Qualifications Kogan Page, 2004 In
a single volume, the new edition of this guide gives comprehensive coverage of the developments
within the fast-changing field of professional, academic and vocational qualifications. career fields,
their professional and accrediting bodies, levels of membership and qualifications, and is a one-stop
guide for careers advisors, students and parents. It should also enable human resource managers to
verify the qualifications of potential employees.
  business management and psychology degree: Becoming an Industrial-Organizational
Psychologist Dennis Doverspike, Catalina Flores, 2019-02-01 So you want to be an Industrial-
Organizational (I-O) Psychologist? You may have heard that it is one of the fields of the future, fast-
growing, and a highly sought-after profession. But what is Industrial-Organizational Psychology?
What does an Industrial-Organizational Psychologist do? Answering these questions and many more,
Becoming an Industrial-Organizational Psychologist is the perfect introduction, providing an expert
overview of careers in Industrial-Organizational Psychology, the study of human behavior in the
workplace. Part 1 of the book discusses what I-O Psychology is and what I-O Psychologists do,
including the history of the field, research areas, and job types and titles. Part 2 discusses the
undergraduate years, including how to make oneself competitive for graduate school, and going
through the process of identifying graduate programs, applying, and deciding on the right program.
Part 3 focuses on the graduate years, including advice on success in a graduate program and in
internships, as well as additional issues like licensure and transitioning from other careers. Finally,
Part 4 discusses how to find a job and begin a career in the various sectors of I-O Psychology:
academic, consulting, industry, and government.
  business management and psychology degree: American Universities and Colleges
Praeger Publishers, 2010-04-16 For well over a half century, American Universities and Colleges has
been the most comprehensive and highly respected directory of four-year institutions of higher
education in the United States. A two-volume set that Choice magazine hailed as a most important
resource in its November 2006 issue, this revised edition features the most up-to-date statistical



data available to guide students in making a smart yet practical decision in choosing the university
or college of their dreams. In addition, the set serves as an indispensable reference source for
parents, college advisors, educators, and public, academic, and high school librarians. These two
volumes provide extensive information on 1,900 institutions of higher education, including all
accredited colleges and universities that offer at least the baccalaureate degree. This essential
resource offers pertinent, statistical data on such topics as tuition, room and board; admission
requirements; financial aid; enrollments; student life; library holdings; accelerated and study abroad
programs; departments and teaching staff; buildings and grounds; and degrees conferred. Volume
two of the set provides four indexes, including an institutional Index, a subject accreditation index, a
levels of degrees offered index, and a tabular index of summary data by state. These helpful indexes
allow readers to find information easily and to make comparisons among institutions effectively. Also
contained within the text are charts and tables that provide easy access to comparative data on
relevant topics.
  business management and psychology degree: Catalog Number of the Association College
Bulletin Young Men's Christian Association (Chicago, Ill.). College, 1923
  business management and psychology degree: Industrial Management , 1924
  business management and psychology degree: Insiders' Guide® to Madison, WI Kevin
Revolinski, 2010-08-03 A first edition, Insiders' Guide to Madison is the essential source for in-depth
travel and relocation information to this thriving Wisconsin city. Written by a local (and true insider),
this guide offers a personal and practical perspective of Madison and its surrounding environs.
  business management and psychology degree: VTAC eGuide 2016 VTAC, 2015-07-15 The
VTAC eGuide is the Victorian Tertiary Admissions Centre’s annual guide to application for tertiary
study, scholarships and special consideration in Victoria, Australia. The eGuide contains course
listings and selection criteria for over 1,700 courses at 62 institutions including universities, TAFE
institutes and independent tertiary colleges.
  business management and psychology degree: Handbook of Research on Representing
Health and Medicine in Modern Media Sarı, Gülşah, 2021-04-02 Traditional and social media are
used extensively in terms of public health today. Studies show that social media works much better
than other follow-up systems, leading it to become a modern and somewhat new tool for disease
coverage and information discovery. The current state of the representation of health and medicine
in the media is an important factor to analyze in the field of health communication, especially amidst
the onset of a global pandemic. The ways in which the media discusses health, the campaigns that
are used, and the ethics around this role of media and journalism are defining factors in the spread
of information regarding health. The Handbook of Research on Representing Health and Medicine in
Modern Media is a crucial reference that discusses health communication within two contexts: in
terms of the media and journalists presenting critical health information and in terms of media
literacy and information retrieval methods of media consumers through modern digital channels.
The main purpose of these chapters is the development of critical thinking about health
presentations and health communication issues in the media by presenting a discussion of the issues
that will contribute to this vital view of health, medicine, and diseases in the media. The primary
topics highlighted in this book are infectious diseases in the media, campaigning, media ethics,
digital platforms such as television and social media in health communication, and the media’s
impact on individuals and society. This book is ideal for journalists, reporters, researchers,
practitioners, public health officials, social media analysts, researchers, academicians, and students
looking for information on how health and medicine are presented in the media, the channels used
for information delivery, and the impact of the media on health and medicine.
  business management and psychology degree: Educational Opportunities on Air Force
Bases United States. Department of the Air Force, 1983
  business management and psychology degree: Factory and Industrial Management John
Robertson Dunlap, Arthur Van Vlissingen, John Michael Carmody, 1924
  business management and psychology degree: Handbook of Universities , 2006 The Most



Authentic Source Of Information On Higher Education In India The Handbook Of Universities,
Deemed Universities, Colleges, Private Universities And Prominent Educational & Research
Institutions Provides Much Needed Information On Degree And Diploma Awarding Universities And
Institutions Of National Importance That Impart General, Technical And Professional Education In
India. Although Another Directory Of Similar Nature Is Available In The Market, The Distinct
Feature Of The Present Handbook, That Makes It One Of Its Kind, Is That It Also Includes Entries
And Details Of The Private Universities Functioning Across The Country.In This Handbook, The
Universities Have Been Listed In An Alphabetical Order. This Facilitates Easy Location Of Their
Names. In Addition To The Brief History Of These Universities, The Present Handbook Provides The
Names Of Their Vice-Chancellor, Professors And Readers As Well As Their Faculties And
Departments. It Also Acquaints The Readers With The Various Courses Of Studies Offered By Each
University.It Is Hoped That The Handbook In Its Present Form, Will Prove Immensely Helpful To The
Aspiring Students In Choosing The Best Educational Institution For Their Career Enhancement. In
Addition, It Will Also Prove Very Useful For The Publishers In Mailing Their Publicity Materials.
Even The Suppliers Of Equipment And Services Required By These Educational Institutions Will
Find It Highly Valuable.
  business management and psychology degree: Marketing and Social Construction Chris
Hackley, 2003-08-29 Marketing is at the centre of the business education boom: a million or more
people worldwide are studying the subject at any one time. Yet despite widespread discontent with
the intellectual standards in marketing, very little has changed over the past thirty years. In this
ground-breaking new work, Chris Hackley presents a social-constructionist critique of popular
approaches to teaching, theorising and writing about marketing. Drawing on a wide range of up-to-
date European and North American studies, Dr Hackley presents his argument on two levels. First,
he argues that mainstream marketing's ideologically driven curriculum and research programmes,
dominated by North American tradition, reproduce business school myths about the nature of
practically relevant theory and the role of professional education in management fields. Second, he
suggests a broadened theoretical scope and renewed critical agenda for research, theory and
teaching in marketing. Intellectually rigorous yet comprehensible, this work will be of vital
importance to all those interested in the future of teaching and research in business and
management.
  business management and psychology degree: Graduate Study Stanford University, 1927
  business management and psychology degree: Postgraduate UK study and funding
guide , 2008 Features information on studying at Postgraduate level in the UK, what is involved,
what opportunities there are, lists details £75 million of funding available to Postgraduate students.
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