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quantitative research methods in business play a crucial role in helping
companies make informed decisions backed by solid data. Whether you're a
startup founder, a marketing professional, or a corporate strategist,
understanding how to gather and analyze numerical data can transform your
approach to problem-solving. Unlike qualitative research, which delves into
opinions and motivations, quantitative methods focus on measurable,
statistical outcomes, offering clarity and precision.

In today’s data-driven world, businesses rely heavily on quantitative
research to optimize operations, forecast trends, and evaluate customer
behavior. This article will explore the fundamentals of quantitative research
methods in business, highlight commonly used techniques, and share practical
tips on implementing these methods effectively.

What Are Quantitative Research Methods in
Business?

Quantitative research methods in business refer to systematic approaches used
to collect and analyze numerical data related to business activities. These
methods help quantify variables, measure relationships, and test hypotheses
using statistical tools. The ultimate goal is to provide objective evidence
that supports strategic decisions, improves products, or enhances customer
satisfaction.

By employing numerical data collection and statistical analysis, quantitative
research enables businesses to:

- Validate assumptions with concrete evidence
- Track performance metrics over time
- Identify patterns and correlations
- Make predictions based on historical data

Why Quantitative Research Matters

In a competitive market, businesses cannot afford to rely on guesswork or
anecdotal evidence. Quantitative research provides a fact-based foundation
for:

- Market analysis and segmentation



- Pricing strategies
- Product development
- Customer satisfaction measurement
- Financial forecasting

It allows decision-makers to move beyond intuition and anecdotal feedback to
data-supported conclusions, which often leads to better risk management and
more efficient resource allocation.

Popular Quantitative Research Techniques Used
in Business

Many businesses incorporate a variety of quantitative research techniques to
gather relevant data. Understanding these methods helps you select the most
suitable approach for your specific research question.

Surveys and Questionnaires

Surveys are among the most widespread quantitative research tools in
business. They involve asking structured questions with predefined response
options, making it easier to analyze and compare results statistically.

Key benefits of surveys include:

- Ability to reach a large and diverse sample quickly
- Cost-effectiveness
- Ease of data quantification

For example, a company might survey customers to measure satisfaction levels
on a scale from 1 to 10, then analyze the average scores to identify
improvement areas.

Experiments

Experimental research involves manipulating one or more variables to observe
their effect on other variables. This method is powerful for testing causal
relationships.

In business, experiments can be conducted in controlled environments or in
the field. For instance, an e-commerce business might run A/B testing on two
different website layouts to see which one results in higher conversion
rates.



Secondary Data Analysis

Many businesses leverage existing datasets as part of their quantitative
research. Secondary data analysis involves analyzing data collected by other
organizations, such as government statistics, industry reports, or customer
databases.

This technique saves time and resources, allowing businesses to extract
valuable insights from vast amounts of information already available.

Observational Research

Though often associated with qualitative research, observational techniques
can be quantitative when behaviors are recorded numerically. For example,
counting the number of customers who enter a store within an hour provides
data that can inform foot traffic analysis.

Key Statistical Tools and Techniques

Once data is collected through quantitative research methods in business, the
next step is to analyze it effectively using statistical techniques. These
tools help reveal trends and relationships that are not immediately obvious.

Descriptive Statistics

Descriptive statistics summarize data through measures such as:

- Mean (average)
- Median (middle value)
- Mode (most frequent value)
- Standard deviation (spread of data)

These metrics provide a snapshot of the dataset, helping businesses
understand the central tendency and variability of their data.

Inferential Statistics

Inferential statistics allow businesses to make predictions or
generalizations about a larger population based on a sample. Common
techniques include:

- Hypothesis testing (e.g., t-tests, chi-square tests)



- Regression analysis to examine relationships between variables
- Analysis of variance (ANOVA) to compare group means

For example, regression analysis can help predict sales based on advertising
spend, enabling better budgeting decisions.

Data Visualization

Visual tools such as charts, graphs, and dashboards transform complex
numerical data into an easily digestible format. Effective data visualization
aids communication among stakeholders and supports faster decision-making.

Implementing Quantitative Research in Business
Strategy

Integrating quantitative research methods in business processes requires
careful planning and execution. Here are some practical tips for successful
implementation:

Define Clear Research Objectives

Start by pinpointing what you want to achieve with your research. Clear
objectives guide the selection of data collection methods and ensure that the
final analysis is relevant to business goals.

Design a Representative Sample

To make valid generalizations, your sample should accurately reflect the
target population. Consider factors like demographics, geographic location,
and customer segments when selecting participants.

Ensure Data Quality

Accurate and reliable data are essential for meaningful analysis. Use well-
designed questionnaires, maintain consistent data collection procedures, and
validate your data to minimize errors.



Leverage Technology and Software

Modern tools like SPSS, SAS, R, and Python offer advanced statistical
analysis capabilities. Additionally, survey platforms such as SurveyMonkey or
Qualtrics streamline data collection and management.

Challenges and Considerations in Quantitative
Business Research

While quantitative research methods in business offer many advantages, they
also come with challenges worth noting:

Overlooking Context

Numbers alone might not tell the full story. Without qualitative insights,
important contextual factors could be missed, leading to misinterpretation.

Sampling Bias

Improper sampling can skew results and reduce the generalizability of
findings. Businesses must be vigilant in creating unbiased samples.

Data Privacy and Ethics

Collecting and handling customer data requires adherence to privacy laws and
ethical standards. Transparency with participants and secure data storage are
critical.

Interpreting Statistical Significance

Not all statistically significant findings translate into practical business
value. It’s important to consider the real-world impact alongside p-values
and confidence intervals.

Emerging Trends in Quantitative Business



Research

As technology evolves, so do the methods businesses use to conduct
quantitative research.

Big Data Analytics

The rise of big data allows companies to analyze enormous datasets from
sources like social media, transaction records, and sensor data, providing
deeper insights into consumer behavior.

Machine Learning and AI

Integrating artificial intelligence with quantitative research enables
predictive analytics and pattern recognition at unprecedented scales, helping
businesses anticipate market shifts.

Mobile Data Collection

Mobile surveys and apps facilitate real-time data capture, increasing the
speed and accuracy of research efforts.

Quantitative research methods in business continue to be a cornerstone of
data-driven decision-making. By understanding and applying these techniques
thoughtfully, organizations can unlock valuable insights that drive growth
and innovation.

Frequently Asked Questions

What are quantitative research methods in business?
Quantitative research methods in business involve the systematic empirical
investigation of observable phenomena via statistical, mathematical, or
computational techniques to gather numerical data and analyze it to make
business decisions.

Why is quantitative research important for business
decision-making?
Quantitative research provides objective data that can be statistically
analyzed, helping businesses identify patterns, measure performance, forecast



trends, and make informed decisions based on evidence rather than intuition.

What are common data collection techniques used in
quantitative business research?
Common techniques include surveys with structured questionnaires,
experiments, observations, and the use of existing numerical data such as
sales figures, financial reports, and market analytics.

How does quantitative research differ from
qualitative research in business?
Quantitative research focuses on numerical data and statistical analysis to
quantify variables, while qualitative research explores underlying reasons,
opinions, and motivations through non-numerical data such as interviews and
focus groups.

What statistical tools are frequently used in
quantitative business research?
Tools such as regression analysis, hypothesis testing, ANOVA, correlation,
factor analysis, and descriptive statistics are frequently used to analyze
quantitative data in business research.

How can businesses ensure reliability and validity
in quantitative research?
By using standardized data collection instruments, ensuring representative
sampling, conducting pilot tests, and applying appropriate statistical
techniques, businesses can enhance the reliability and validity of their
quantitative research.

What role does sampling play in quantitative
research methods in business?
Sampling allows businesses to study a subset of a larger population, making
research more feasible and cost-effective while ensuring that the sample
accurately represents the population for generalizable results.

Can quantitative research methods be used for market
segmentation?
Yes, quantitative methods such as cluster analysis and factor analysis help
businesses identify distinct customer segments based on measurable variables
like demographics, buying behavior, and preferences.



How do businesses use quantitative research to
measure customer satisfaction?
Businesses use structured surveys with rating scales and statistical analysis
to quantify customer satisfaction levels, identify satisfaction drivers, and
track changes over time for strategic improvements.

What are the challenges of using quantitative
research methods in business?
Challenges include ensuring data accuracy, dealing with large datasets,
avoiding biased sampling, interpreting statistical results correctly, and
sometimes missing the contextual insights that qualitative methods provide.

Additional Resources
Quantitative Research Methods in Business: Unlocking Data-Driven Insights

quantitative research methods in business serve as a cornerstone for
organizations striving to make informed decisions based on numerical data and
statistical analysis. In an era where data reigns supreme, businesses
increasingly rely on these methodologies to measure performance, understand
consumer behavior, and optimize operational efficiency. Unlike qualitative
approaches, which explore subjective experiences and motivations,
quantitative research emphasizes objectivity, replicability, and precision
through structured data collection and mathematical evaluation.

Understanding Quantitative Research Methods in
Business

Quantitative research methods in business involve systematic investigation
using measurable data to formulate facts and uncover patterns. These methods
typically employ surveys, experiments, longitudinal studies, and secondary
data analysis to collect numeric information. The primary goal is to quantify
variables and use statistical tools to test hypotheses or forecast trends.

This empirical approach enables companies to validate assumptions about
market demand, customer preferences, or product performance with statistical
confidence. For example, a retail company might use quantitative surveys to
assess customer satisfaction levels across different regions, allowing
management to allocate resources more effectively.



Key Techniques Utilized in Quantitative Research

Several techniques fall under the umbrella of quantitative research methods
in business, each with distinct attributes suited to various investigative
needs:

Surveys and Questionnaires: Structured instruments featuring closed-
ended questions to gather large volumes of data rapidly. Ideal for
capturing demographic information, purchasing habits, and satisfaction
ratings.

Experiments: Controlled studies where variables are manipulated to
observe causal effects, commonly used in product testing or marketing
campaigns.

Longitudinal Studies: Research conducted over extended periods to detect
changes and trends, vital for analyzing consumer behavior shifts or
brand loyalty.

Secondary Data Analysis: Utilizing existing databases such as sales
records, financial reports, or industry statistics to derive insights
without primary data collection.

Each method emphasizes standardization and replicability to ensure that
findings are reliable and generalizable across the target population.

Applications of Quantitative Research Methods
in Business

When applied effectively, quantitative research methods in business provide
actionable intelligence across several domains:

Market Analysis and Consumer Insights

Businesses leverage quantitative surveys and data mining techniques to
dissect market segments and consumer demographics. By quantifying preferences
and purchasing patterns, companies can tailor product offerings and marketing
strategies. For instance, statistical analysis of customer data enables
segmentation by age, income, or geographic location, facilitating targeted
promotions that improve conversion rates.



Financial Performance Evaluation

Quantitative approaches are indispensable for financial forecasting and risk
assessment. Analysts employ regression models and time-series analysis on
historical sales data, stock prices, or expense reports to predict future
performance. This data-driven scrutiny helps organizations allocate budgets
prudently and identify cost-saving opportunities.

Operational Efficiency and Quality Control

Manufacturing and service industries utilize quantitative methods to monitor
quality metrics and streamline processes. Techniques such as Six Sigma rely
heavily on statistical measurements to reduce defects and improve
productivity. Collecting and analyzing quantitative data on production times,
error rates, and customer feedback informs continuous improvement
initiatives.

Employee Performance and HR Analytics

Human resource departments increasingly adopt quantitative metrics to assess
employee productivity, engagement, and retention. Surveys with rating scales,
performance appraisals, and turnover statistics offer measurable indicators
that support talent management and organizational development.

Advantages and Limitations of Quantitative
Research Methods

While quantitative research offers numerous benefits for business decision-
making, it also presents inherent challenges:

Advantages

Objectivity and Accuracy: The reliance on numerical data minimizes
researcher bias and enhances the precision of findings.

Scalability: Large sample sizes can be surveyed efficiently, enabling
broad generalizations.

Statistical Analysis: Advanced tools like SPSS, R, and Python enable
complex data manipulation and predictive analytics.



Comparability: Standardized metrics allow benchmarking across time,
regions, or competitors.

Limitations

Contextual Blind Spots: Numbers may overlook underlying motivations or
emotional nuances that qualitative methods capture.

Data Quality Concerns: Poorly designed surveys or sampling errors can
skew results and reduce validity.

Rigidity: Fixed-response formats may restrict respondents’ ability to
express complex opinions.

Resource Intensive: Collecting and analyzing large datasets often
requires specialized software and expertise.

Understanding these pros and cons is critical for businesses to select
appropriate research designs aligned with their objectives.

Integrating Quantitative Research into Business
Strategy

The most effective business strategies emerge when quantitative research
methods are integrated seamlessly into the decision-making process. This
involves several best practices:

Defining Clear Research Objectives

Businesses must articulate specific questions or hypotheses before data
collection begins. Clear objectives guide the choice of methodology, sample
size, and data analysis techniques, ensuring that research outputs are
relevant and actionable.

Ensuring Robust Data Collection

High-quality data is foundational to credible quantitative research.
Employing random sampling, validated instruments, and pilot testing can



mitigate bias and enhance representativeness.

Utilizing Advanced Analytical Tools

Leveraging modern statistical software facilitates deeper insights through
multivariate analysis, cluster analysis, or predictive modeling.
Visualization tools help communicate complex data trends effectively to
stakeholders.

Combining Quantitative and Qualitative Insights

Although quantitative methods yield measurable results, supplementing them
with qualitative research enriches understanding by providing context. Mixed-
methods approaches are increasingly popular for gaining a holistic view of
business challenges.

Emerging Trends in Quantitative Research
Methods

As technology evolves, quantitative research in business adapts to new
possibilities. Big data analytics, artificial intelligence, and machine
learning enable processing vast datasets in real-time, uncovering patterns
previously inaccessible. Mobile surveys and online panels have expanded reach
and lowered costs, while data visualization platforms enhance stakeholder
engagement.

Moreover, ethical considerations around data privacy and transparency are
shaping research methodologies. Businesses must balance data-driven ambitions
with responsible practices to maintain consumer trust.

Quantitative research methods in business continue to play an indispensable
role in navigating complex market landscapes. By embracing rigorous data
analysis and integrating multidisciplinary approaches, organizations position
themselves to make strategic decisions grounded in empirical evidence. This
ongoing commitment to quantitative rigor ensures that business insights
remain relevant, reliable, and responsive to dynamic economic environments.
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  quantitative research methods in business: Research Methods in Business Studies
Pervez N. Ghauri, Kjell Grønhaug, 2005 Research Methods in Business Studies A Practical Guide
Third edition Pervez Ghauri and Kjell Gronhaug This clearly written introduction is ideal for business
students taking a course in research methods, or undertaking their first dissertation or report on a
work placement project. Written in a concise and accessible style, it demonstrates the importance of
a scientific approach to business research and problem-solving projects. It shows students how to
formulate a problem, choose a research method, argue and motivate, and how to collect, analyse and
present the data. Key Features: Provides guidelines to formulate a research problem, preparing
students to fully understand the questions and objectives before undertaking research. Explains the
importance of methods and models to equip students with a systematic approach in thinking,
executing and writing. Evaluates different qualitative and quantitative methods and their
consequences on data collection and analysis so that students can choose the most appropriate
research method for a given situation. Offers clear guidelines about structuring clear, concise and
relevant reports. Contains detailed discussion of research theories and their practical application in
business. This edition has extended coverage of international and cross-cultural research, more
examples from real dissertations and research projects from diverse areas of business such as HRM
and accounting, and a new chapter on qualitative research and the software used to analyse data. A
concise, clear and comprehensive introduction to research methods, which equips students with a
systematic approach to business research. Dr. Pervez Ghauri is Professor of International Business
at Manchester Business School, The University of Manchester, UK. Dr Kjell Gronhaug is Professor of
Business Studies at the Norwegian School of Economics and Business Administration, Bergen,
Norway.
  quantitative research methods in business: Applied Business Research R. Y. Cavana,
Brian L. Delahaye, Uma Sekaran, 2001 Include[s]: the main research philosophies and paradigms;
preparing research proposals; evaluating business research articles and reports; a deeper
examination of the quantitative research applications and methods; a more integrated and practical
coverage of qualitative research; Australian and New Zealand examples of business research; and a
fuller coverage of ethics in business research--Pref.
  quantitative research methods in business: Business Research Methods Dr Sue Greener,
2008
  quantitative research methods in business: Essentials of Business Research Methods
Joseph F. Hair, 2015-05-18 Managers increasingly must make decisions based on almost unlimited
information. How can they navigate and organize this vast amount of data? Essentials of Business
Research Methods provides research techniques for people who aren't data analysts. The authors
offer a straightforward, hands-on approach to the vital managerial process of gathering and using
data to make clear business decisions. They include such critical topics as the increasing role of
online research, ethical issues, data mining, customer relationship management, and how to conduct
information-gathering activities more effectively in a rapidly changing business environment. This is
the only such book that includes a chapter on qualitative data analysis, and the coverage of
quantitative data analysis is more extensive and much easier to understand than in other works. The
book features a realistic continuing case throughout the text that enables students to see how
business research information is used in the real world. It includes applied research examples in all
chapters, as well as Ethical Dilemma mini - cases, and interactive Internet applications and
exercises.
  quantitative research methods in business: Quantitative Methods in Business Research
Rizwan Raheem Ahmed, 2023-07-17 The purpose of this book, Quantitative Methods in Business
Research: A Practical Guide, is to provide a comprehensive overview of the most commonly used
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quantitative research methods in business research. This book is specifically designed for business
researchers who need to conduct rigorous and effective quantitative research to inform business
decisions and strategies. The book covers a wide range of topics, including research design, data
collection and analysis, statistical inference, and hypothesis testing. It also provides step-by-step
guidance on how to use statistical software such as SPSS and Excel to analyze data and generate
insights. The primary goal of this book is to help business researchers develop a solid understanding
of the quantitative research process and the core statistical concepts that underpin it. By doing so,
they will be better equipped to design, execute, and interpret the results of quantitative research
studies. The book also emphasizes the importance of using quantitative research methods in
conjunction with qualitative research methods, as both approaches have unique strengths and
limitations. By combining the two, researchers can gain a more holistic understanding of the
research topic and generate more robust insights.
  quantitative research methods in business: Quantitative Methods for Business John
Buglear, 2007-03-30 Quantitative Methods for Business: The A-Z of QM will enable readers to:
*Appreciate the significance of quantitative methods for businesses and the study of business
*Understand and apply a wide range of quantitative techniques *Select appropriate quantitative
techniques for data analysis, problem solving and decision making *Interpret and communicate the
results of quantitative analysis
  quantitative research methods in business: Business Research Methods Alan Bryman,
Emma Bell, 2015 An adaptation of 'Social Research Methods' by Alan Bryman, this volume provides
a comprehensive introduction to the area of business research methods. It gives students an
assessment of the contexts within which different methods may be used and how they should be
implemented.
  quantitative research methods in business: Research Methods for Business Joseph F. Hair,
2007-01 Business Research is a truth-seeking function that gathers, analyses, interprets and reports
information so that business decision makers become more effective. Research Methods for Business
is a new European business research methods book. The authors present a balance between
quantitative and qualitative methods in an easy-to-read style, with plenty of relevant real world
examples.Features:A new focus on qualitative methods with the inclusion of four new
chaptersEuropean examples Practical illustrations of business research techniques with examples
from EuropeNew cases at the end of each chapter based on business problems in EuropeThe
addition of a new co-author, Professor Mike Page, Dean of Rotterdam School of Management.
Professor Page adds a Northern European perspective
  quantitative research methods in business: Research Methods for Business Students
Mark Saunders, Philip Lewis, Adrian Thornhill, 2007 Using real-life case studies and written with a
student-centered approach, this new text provides students with the necessary knowledge and skills
to enable them to undertake a piece of business research making the best use of IT where
appropriate.
  quantitative research methods in business: Quantitative Research Methods for
Business and Economics Howard Lloyd Balsley, 1970
  quantitative research methods in business: Research Methods for Business and
Management Kevin D O'Gorman, Robert MacIntosh, 2014-09-30 A completely comprehensive
overview of key research methods and the main choices available when undertaking a dissertation.
It is a clear, concise and practical guide containing wealth of outstanding examples for each method
covered.
  quantitative research methods in business: Essentials of Business Research Methods
Joe Hair Jr., Michael Page, Niek Brunsveld, Adam Merkle, Natalie Cleton, 2023-07-31 Essentials of
Business Research Methods provides an accessible and comprehensive introduction to research
methods and analytical techniques for business students. The authors offer a straightforward,
hands-on approach to the vital managerial process of gathering and using data to make relevant and
timely business decisions. Covering both qualitative and quantitative analysis, the book explores



critical topics, including ethics in business research, privacy matters, data analytics, customer
relationship management, how to conduct information-gathering activities more effectively in a
rapidly changing business environment, and more. This fifth edition has been fully updated
throughout, covering emerging technologies such as machine learning and blockchain technology,
as well as expanded coverage of secondary data, using examples from around the world. A realistic
continuing case used throughout the book, applied research examples and ethical dilemma mini
cases, enable upper-level undergraduate and postgraduate students to see how business research
information is used in the real world. This comprehensive textbook is supported by a range of online
resources, including an instructor’s manual, PowerPoint slides, and a test bank.
  quantitative research methods in business: ECRM 2018 17th European Conference on
Research Methods in Business and Management Prof. Michela Marchiori, 2018-07-12 These
proceedings represent the work of researchers participating in the 17th European Conference on
Research Methodology for Business and Management Studies (ECRM) which is being hosted this
year by Università Roma TRE, Rome, Italy on 12-13 July 2018.
  quantitative research methods in business: Business Research Methods William G.
Zikmund, 1997 This best-selling text continues in its seventh edition to provide the most current and
comprehensive coverage of business research. Its student-friendly design contains numerous
examples illustrating real-world research in management, marketing, finance, accounting, and other
business areas. Business Research Methods, 7e, is the ideal text for undergraduate and first year
MBA courses in marketing, management, or quantitative studies.
  quantitative research methods in business: ECRM 2017 16th European Conference on
Research Methods in Business and Management Dr Anthony Buckley, 2017
  quantitative research methods in business: Research Methods for Business Students
Mark Saunders, Philip Lewis, Adrian Thornhill, 2009 Brings the theory, philosophy and techniques of
research to life and enables students to understand the relevance of the research methods. This
book helps you learn from worked examples and case studies based on real student research,
illustrating what to do and what not to do in your project.
  quantitative research methods in business: ECRM 2021 20th European Conference on
Research Methods in Business and Management Dr Manuel Au-Yong-Oliveira, Prof Carlos Costa,
2021-06-07 Conference Proceedings of 20th European Conference on Research Methods in Business
and Management
  quantitative research methods in business: ECRM 2019 18th European Conference on
Research Methods in Business and Management Prof. Anthony Stacey, 2019-06-20
  quantitative research methods in business: Research Methods for Business, with eBook
Access Code Roger Bougie, Uma Sekaran, 2025-12-08 Master the tools and techniques needed to
design, conduct, and analyze research projects effectively Research Methods for Business, 9th
Edition explains the principles and practices of using a systematic, organized research approach,
facilitating the development of effective solutions to business challenges. Designed to help students
view research from the perspective of management, this leading textbook guides readers through
the entire business research process while fostering a deeper understanding of how to conduct
rigorous, relevant, and ethical research. WILEY ADVANTAGE Provides a clear, student-friendly
introduction to business research with an informal and accessible writing style Covers a wide range
of business research methods and practices used in areas such as human resources management,
strategic management, operations management, finance, and accounting Integrates real-world case
studies and examples from various business disciplines to illustrate key concepts Emphasizes both
scientific and pragmatic approaches to research to ensure a well-rounded understanding Enhances
critical thinking and problem-solving skills through structured exercises and hands-on activities AN
INTERACTIVE, MULTIMEDIA LEARNING EXPERIENCE This textbook includes access to an
interactive, multimedia e-text. Icons throughout the print book signal corresponding digital content
in the e-text. Videos: Research Methods for Business integrates abundant video content developed
by the authors to complement the text and engage readers more deeply. Interactive Self-Scoring



Quizzes: Concept Check Questions at the end of each section provide immediate feedback, helping
readers monitor their understanding and mastery of the material. Downloadable Files: Additional
Cases and SPSS Data Sets can be found throughout the text, helping students further engage with
the content.
  quantitative research methods in business: Introduction to Business Research Methods
S. Shajahan, 2014-01-04 Introduction To Business Research Methods discusses a new philosophy in
corporate research – one that has the potential to radically transform the company that adopts the
principles and practices it advocates. This research philosophy requires a lot of fundamental
changes, such as the way in which the company has conducted its business till date and it must be
ready to change the product and services according to what customers want, rather than what the
company has been offering. The book delves into the background of current practices of business
research, the relevance of corporate research in the modern business scenario. Key Features —
Substantial coverage of various forms of univariate and multivariate analysis, research designs,
testing of hypothesis and Internet-based services — Coverage of research issues/Internet
applications throughout the book
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